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KELVINATOR TO OPEN 
EXHIBITIONS MARCH 1 


DETROIT—A_ nation-wide spring 
showing of the 1933 Kelvinator house- 
hold line, beginning in every section 
of the United States on March 1, will 
inaugurate the first month’s program 
of Kelvinator’s spring drive for busi- 
ness, J. S. Sayre, sales manager, ‘1as 
announced. 

The drive, which will extend through 
to the end of June, will be known as 
the “Four-in-One” campaign, Mr. Sayre 
said. It will feature the biggest ad- 
vertising and sales promotion cam- 
paign in Kelvinator history, prepared 
under the direction of Vance C. Wood- 
cox, director of these two phases of 
the corporation’s activities. 

“The ‘Four-in-One’ campaign is so 
named because it is divided into four 
major offensives,” explained Mr. Sayre. 
“In March, the first month, every ef- 
fort will be directed toward bringing 
the public to our showrooms, to in- 
spect the new models and to hear our 
sales story. April and May will be de- 
voted to two separate, outstanding 
demonstrations, while June will see an 
aggressive prospect clean-up drive.” 

The spring showing in March, it was 
explained by Mr. Woodcox, will be fea- 
tured by announcements in national 
magazines, in newspapers, by direct 
mail, on billboards, by special invita- 
tions, and in window displays urging 
readers to visit Kelvinator showrooms. 

“The factory,” Mr. Woodcox con- 
tinued, “has made available to all its 
dealers special selling equipment for 
this month. This equipment includes 
a standard neon electric sign, a special 
window display which is built around 
a deluxe refrigerator, a transfer sign 
for the door, die-cut invitations, six 
pieces of special literature, and other 
material. 

“A special arrangement has been ef- 
fected by means of which distributors 
and dealers can have 24-hour delivery 
on advertising material and novelties. 
These include a building banner, a set 
of outdoor pennants, a truck banner, 
a tire cover, and door knob hangers. 
This outdoor advertising display ma- 
terial is finished in three colors— 
green, yellow, and rose.” 

A sales weapon, which the factory 

has created for the “Four-in-One” cam- 
paign is the new Illustrated Home 
News, an eight-page rotogravure pic- 
torial in two colors, for distribution 
to every wired home in every dealer’s 
territory. 
. The publication is a tabloid-sized pic- 
ture sheet, with each page devoted to 
a news layout on Kelvinator features 
and users. Each consignment of the 
publication is imprinted with the deal- 
er’s name and address. 

Illustrated Home News, Mr. Wood- 
cox announced, will be published for 
three consecutive months, March, 
April, and May. 

Mr. Sayre and Mr. Woodcox declared 
that “Cooking with Cold” schools 
would play an outstanding part in the 
“Four-in-One” campaign. 

Practically every distributing  or- 
ganization which handles the corpora- 
tion’s products has employed a full- 
time or part-time economist. 

Kelvinator banks, emphasizing thrift, 
will also be used throughout the cam- 
paign, they said. 


COPELAND DIVIDES NEW 
JERSEY TERRITORY 


MT. CLEMENS, Mich.— Copeland 
Products, Inc., has divided its sales 


ing Corp. of Newark. Latter firm has 
just joined the Copeland organization. 

The Binder company will distribute 
Copeland in the southern and central 


northern half of New Jersey. 

Benjamin Binder, president of the 
Binder organization and initiator of 
the territory division, believes the new 
arrangement will allow him to increase 
sales by concentration on a smaller 
area. 

Essex: Distributing Corp. is headed 
by H. Harry Lippe. 


ACE HARD RUBBER 
SLIDING & HINGED 
DOORS ....... for 

Refrigerated Digiey Cases 


A wide range of standard styles 
andsizes. Also, Ace hard rubber 
‘lide rails, jambs, trim, glazing 
‘ns, etc. Special parts to order. 
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"*ARD 


- 


1 of : § s 


pi f . t 
| : 
, ee 


200 Iowa Majestic 
Dealers Attend 


Convention 


“(Concluded from Pa Page 1, Column 1) 


come to the dealers, and an outline of 
the market for refrigerators in the 
state of Iowa for 1933. 

Following this, B. J. Kerper, a mem- 
ber of the Timmermann company, told 
about the World’s Fair trip which 
Midwest-Timmermann is offering as 
a prize to its dealer organization. 

George T. Bryant, field representa- 
tive of Grigsby-Grunow Co., then in- 
troduced the 1933 Majestic line and ex- 
plained its features to the dealers. He 
was followed by Mr. Klopp, who dis- 
cussed the advertising and sales pro- 
motion material prepared for the Ma- 
jestic dealer by the factory. 

A banquet at the Hotel Kirkwood 
and a “Monte Carlo millionaire’s party” 
in the evening wound up the meeting. 


REINACH MAKES TOUR 


DETROIT—A. H. Reinach, manager 
of the national business department, 
Kelvinator Corp., is making a tour of 
distributorships in the South and 
Southwest. 


N.E.L.A. VOTES TO DISSOLVE 
AND DISTRIBUTE ASSETS 


(Concluded from Page 1, Column 3) 


succeeds N.E.L.A., met to plan the 
career of the new organization. 

Membership of the Edison Electric 
Institute, which was formed six weeks 
ago, comprised at the outset about &7 
per cent of the contributing member- 
ship of the now extinct N.E.L.A. For- 
mer members of N.E.L.A. who were 
not charter members of the Edison 
Electric Institute will have an op- 
portunity after April 1 to file member- 
ship applications. 

The dissolution of N.E.L.A. was 
voted almost exactly 48 years after it 
was organized. The dominant reason 
for the action, as stated by the asso- 
ciation president, George B. Cortelyou, 
was that “for a number of years there 
has been a feeling among the leaders 
of this industry, accentuated by the 
events of the past four years, that the 
industry should be so organized as to 
be able better to exercise a reasonable 
degree of self-discipline; in other 
words, to be endowed with certain 
authority with respect to the business 
practices of its members. This was 
not provided for in the constitution of 
the National Electric Light Associa- 
tion.” 


Kelvinator Honors 


10 Leading 
Salesmen 


(Concluded from Page 1, Column 4) 


Upon their shoulders rests the respon- | 


sibility of restoring to American work- 
men their right to earn a living.” 

The salesmen arrived in Detroit dur- 
ing Sunday and early Monday morn- 
ing. Following breakfast Monday at 
the Book-Cadillac hotel, they went to 
the Detroit plant to be greeted by Mr. 
Woodcox and members of his staff. 

The guests were entertained at 
luncheon by Sales Manager Sayre. 
Following this they made a study of 
production methods during a trip 
through the factory and then were 
taken on a sightseeing tour of Detroit. 

The gold watches, known as the 
“Burritt Award,” were presented at the 
banquet Monday night at the Book- 
Cadillac by Mr. Sayre, who acted as 
toastmaster. 

Shortly after midnight the salesmen 
left for Grand Rapids, where they 


‘spent most of Tuesday visiting the 


company’s cabinet plant. They re- 
turned to Detroit Tuesday evening and 
enjoyed a get-together in Canada prior 
to departing for their homes. 

The guests of the factory were 


. Harry Londa, Public Service Electric 


& Gas Co., Newark; H. A. Westbrook, 
Virginia Public Service Co. Alex- 
andria, Va.; M. F. Southerland, South- 
ern Public Utilities Co., Charlotte, N. 
C.; Frank Meoni, Kirkmyer Electric 
Co., Richmond, Va.; L. E. Wheyland, 
Alabama Power Co., Birmingham, Ala.; 
Gus Miller, Williams Hardware Co., 
Clarksburg, W. Va.; William Clauss, 
Graybar Electric Co., Cincinnati; R. N. 
Moore, Pearson Piano Co., Indian- 
apolis; J. M. Scholem, 555, Inc., Little 
Rock, Ark.; D. L. Calmes, Philip Wer- 
lein, Ltd., New Orleans; Furman 
Bischefberger, Public Service Co. of 
Colorado, Denver; D. L. Dunn, North- 
ern States Power Co., Minneapolis; 
Thomas Yarrell, El Paso Electric Co., 
El Paso, Tex.; J. K. Birchfield, Powers 


Furniture Co., Portland, Me.; Frank 
Tige, Kelvinator Sales Corp., Cam- 
bridge, Mass.; Henry Fautsch, John 


Van Benschoten, Inc., Poughkeepsie, 
N. Y.; Francis Cleary, Morley-Murphy 
Co., Milwaukee; and Ray Nelson, Isaac 
Walker Hardware Co., Peoria, IIl. 


VILTER ELECTS NEW OFFICER 


MILWAUKEE, Wis.—Fred C. Trub- 
shaw was elected vice president of the 
Vilter Manufacturing Co., manufac- 
turer of commercial and industrial re- 
frigerating equipment, at the annual 
meeting of the board of directors. 
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Do you know what is 
going to happen 
next month ? 


And how the new developments 


will affect YOUR business ? 


Electric refrigeration is a fast-moving industry. New models, new prices, 
new engineering developments are brought out rapidly and often unex- 
pectedly—and sometimes they change the whole picture for dealers. 
Electric Refrigeration News reports these events BEFORE general 
announcements to the trade (note examples at left) and IN TIME for 
you to get set for them. 


Subscribers to the News know each week just what has happened in the 
industry .. . detailed specifications of NEW EQUIPMENT available ... 
complete information on your competitors’ products as well as your 
own ... new sales programs, new advertising and promotion projects... 
new ideas on HOW TO SELL REFRIGERATORS as worked out in actual 
practice by star dealers and distributors all over the country . . . news 
of the latest activities of PEOPLE you know or have heard about... 
helpful information and technical data on SERVICE together with news 
of recent ENGINEERING developments . . . what’s new in AIR CONDI- 
TIONING and other products which may mean PROFITS to you in the 
near future . . . lively human interest PICTURES of the industry in 
action . . . trenchant editorials which sift the significant facts from the 
news, analyze trends, and indicate FUTURE movements . . . and much 
more we haven’t space to tell you about. Intelligent use of Electric 
Refrigeration News should help you MAKE MORE MONEY in 1933 
. . . and you’ll ENJOY reading every copy, too. 


SUBSCRIPTION ORDER 


or $3.00. 


BUSINESS NEWS PUBLISHING CO., 550 Maccabees Bidg., Detroit, Mich. 
Subscription Dept. 
Please enter my subscri ~~. to ELECTRIC REFRIGERATION NEWS for one year 


and send me your bill 
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BUREAU T0 OPEN 


LEGION OF HONOR 
CONTEST MAR. 15 


Men Promoting Outlet 
Cooperation Will 
Receive Awards 


NEW YORK CITY—To stimulate 
cooperation among local outlets for the 
sale of electric refrigerators, the Elec- 
tric Refrigeration Bureau will sponsor 
between March 15 and April 15 a 
Legion of Honor contest. 

From each of the 11 regional divi- 
sions of the bureau will be chosen the 
man doing the most meritorious local 
work in bringing about effective co- 
operation among electric refrigerator 
sales outlets. 

Of these 11, the most outstanding 
man will be chosen as the Commander 
of the Refrigeration Legion of Honor 
and will be awarded a gold cup. Eacn 
of the remaining 10 men will receive a 
silver cup and membership in the 
legion. 

The contest is open to all central 
station men, Electric Refrigeration 
Bureau members and managers of 
electric leagues or associations who 
are active in cooperative work among 
electric refrigerator sales outlets. 

Any evidence of cooperative work or 
results will be accepted for appraisal, 
but as a basis of award the judges will 
consider especially the following 
points: 

1. Has the contestant been a leader 
in establishing a local bureau or in the 
present formation of one, or in carry- 


(Concluded on Page 4, Column 1) 


APPLIANCE ENGINEERING 
PRESENTS GIBSON LINE 


BOSTON—The Gibson 1933 line of 
electric refrigerators was presented 
here Thursday to 250 dealers and sales- 
men of the Appliance Engineering Co., 
Gibson distributor, in a fast moving 
23-act drama. 

E. A. Terhune, president of Appli- 
ance Engineering Co., staged the pro- 
duction and also played the main char- 
acter in the “drama,” doing an “iron 
man” stunt by appearing in every one 
of the 23 scenes. 

Mr. Terhune took the part of a sales- 
man on a refrigeration display floor in 
a department store, where several 
makes of refrigeration are sold. A fea- 
ture of the presentation was the fact 
that three other makes of refrigerators 
were actually placed on the floor, mak- 
ing direct comparisons possible. 

The theme of the play was Mr. Ter- 
hune’s effort to sell a Gibson refriger- 
ator to a deaf and dumb couple. Major 
features of the Gibson line were 
brought out in the 20 acts of panto- 
mime, with Mr. Terhune making inter- 
pretations and demonstrations at the 
end of each act. 


Ohio Carbon Co. Makes 
Odor Absorber 


CLEVELAND—Chemists of the Ohio 
Carbon Co. here have developed a new 
odor absorber for household refriger- 
ators. The new “Cleanaire,” as it has 
been named, will be sold through re- 
frigerator dealers and distributors, ac- 
cording to I. W. Brandel, sales man- 
ager, 

The accessory consists of a 4-in. 
round package, 1% in. thick, contain- 
ing an absorbing material composed of 
a@ mixture of gas-mask carbon and 
other ingredients. Perforated holes in 
top and bottom of the package permit 
infiltration of air circulating in a re- 
frigerator. The device may be placed, 
on a shelf, or suspended underneath a 
Shelf by flexible metal hangers. 

Packaged in red cellophane, the 
“Cleanaire” lists at 60 cents retail. A 
display container containing 12 units 
has been devised for refrigerator sales 
rooms. 5 


Grunow Illinois Dealers 
Will Meet Friday 


CHICAGO—The Grunow Illinois Co. 
will hold a distributor-dealer meeting 
here Friday, March 3, according to L. 
M. Cohen, president of the Grunow 
Mlinois Co. 


Majestic Markets 
3.4 Cu.Ft. Unit 
For $79.50 


CHICAGO, Feb. 27.—(Special Wire 
to Exectric REFRIGERATION NEws)— 
Grigsby-Grunow Co. is now offering a 
Majestic refrigerator which lists at 
$79.50 f.o.b. factory, according to price 
changes received by ELEcTRIC REFRIGER- 
ATION NEWS in a wire from John F. 
Ditzell, assistant vice president and 
general sales manager. 

The Majestic refrigerator which is 
listing at $79.50 is model 335, a refrig- 
erator with 3.4-cu. ft. net food storage 
capacity, which last year listed at 
$99.50. Model 335 was not included in 
earlier announcements of the 1933 Ma- 
jestic line. 

The other price change is on model 
450. The list price on this model, 
which is of the conventional type, was 
reduced from $104 to $99.50. 


DITZELL TO MANAG 
ALL MAJESTIC SALES 


CHICAGO—John F. Ditzell, formerly 
assistant vice president in charge of 
refrigeration for Grigsby-Grunow Co., 
has been appointed to a new position 
as assistant vice president and general 
sales manager. 

Mr. Ditzell will be directing execu- 
tive with full responsibility for carry- 
ing out the new plan of sales contact 
between the factory and Majestic dis- 
tributors, in which the sales activities 
on Majestic refrigerators, radios, and 
tubes will be coordinated. 

The reorganization plan _ brings 
Harry Alter, onetime Chicago Majestic 
distributor, from his present position 
as manager of the Northern Illinois 
Division office, to the factory, where 
he will be assistant general sales man- 


(Concluded on Page 4, Column 4) 


150 Eastern Dealers 
Hear 1933 Majestic 
Sales Plans 


HARTFORD, Conn.—Majestic’s 1933 
line of electric refrigerators was shown 
to 150 Majestic dealers from Connecti- 
cut, Vermont, and western Massachu- 
setts at an open house held here last 
week by Stern & Co., Inc., Majestic 
distributor for the above-mentioned 
territory. 

According to F. E. Stern, president, 
dealers ordered more than a carload of 
the new 1933 Majestic models. 

Herbert P. Roberts, in charge of Ma- 
jestic refrigeration sales for Stern & 
Co., made the presentation of the 1933 
line. 


Frigidaire’s Sales Champion 


W. H. Byars, left, of Byars-Forgy Co., Tampa, Fla., Frigidaire distributor, 
congratulates E. W. Dickinson on his selection as president of Frigidaire’s 
B.T.U. Quota Club Congress, honorary sales organization. 


Fitz Gibbon, Crisp 
Changes ‘IceFin’ 
Truck Design 


TRENTON, N. J.—Fitz Gibbon & 
Crisp, Inc., is introducing a new “Tren- 
ton Fleetsteel” refrigerated truck body 
which is three inches lower in height 
and 500 lbs. lighter in weight than 
previous models. The new truck is 
designed especially for refrigerated 
transportation of meats. 

Reduction in weight has been ef- 
fected by adoption of metal panel con- 
struction and the use of steel carlines, 
engineers of the company state, while 
the lowered height is due to elimina- 
tion of the understructure. 

The company’s portable 
cooling units, for use with either water 
ice or solid COs, are used for refrig- 
eration. 

Other features include a center floor 
drain, raised sills to facilitate wash- 
ing without drip on outside panels, 

(Concluded on Page 4, Column 8) 


Peirce Leaves Majestic; 
Rejoins Distributorship 


PHILADELPHIA—W. G. Peirce, Jr., 
has resigned as assistant vice presi- 
dent of the Grigsby-Grunow Co. of 
Chicago, to resume his work as man- 
ager and chairman of the board of 
Peirce-Phelps, Inc., Majestic distribu- 
tor here. 


“IceFin” . 


INDIANA DEALERS SEE 


1933 CROSLEY LINE 


INDIANAPOLIS—One hundred fifty 
dealers saw the 1933 Crosley refriger- 
ator and radio lines and heard’ new 
merchandising plans when they gath- 
ered for a meeting sponsored Feb. 15 
by Kiefer-Stewart Co., Crosley radio 
and refrigerator distributor here. 

G. B. Moxley, president of the dis- 
tributorship, was in charge of the 
meeting. Neil Bauer, sales manager 
of the Crosley Radio Corp., presented 
the new radio and refrigerator line. 
Lee Bird, Crosley refrigeration engi- 
neer, gave a technical explanation of 
the 1933 Crosley refrigerator. 

C. C. Mathews is in charge of Kiefer- 
Stewart’s radio-refrigeration depart- 
ment, and Howard Brewer will direct 
dealer contacts during 1933. 


Melchior, Armstrong, 
Dessau Co. Opens 
Boston Branch 


BOSTON — Melchior,;~ Armstrong, 
Dessau Co., Inc., manufacturer of 
“Melco” refrigeration and oil burner 
supplies, has announced the opening 
of a branch office in the Statler build- 
ing here. 

H. A. Dolan will manage the local 
office which will handle all the com- 
pany’s refrigeration and oil burner 
supply business in New England. 


Getting Ready to Introduce Air Conditioners 


Preliminary plans for nationwide 
distribution of the Westinghouse air- 
conditioning unit were made at a re- 
cent conference of district air-condition- 
ing supervisors at East Pittsburgh, Pa. 
Definite plans for marketing the new 
unit, which engineers claim will cool, 
warm, clean, humidify, and circulate 
the air, are being formulated by the 
air-conditioning division and will be 
announced later. 

Reading from left to right in the 
above picture are: A. C. Streamer, 


sales manager, diversified products; Q. 
M. Crater, district supervisor, air-con- 
ditioning dealers, northwestern dis- 
trict, Chicago office; J. W. Speer, man- 
ager, commercial air-conditioning 
products; F. W. Jordan, district super- 
visor, air-conditioning dealers, Pacific 
coact district, San Francisco office; 
I. C. Minick, district supervisor, air- 
conditioning dealers, southeastern dis- 
trict, Atlanta office; L. G. Higgins, 
sales engineering department, commer- 
cial air-conditioning products; S. F. 


Myers, general supervisor, air-condi- 
tioning dealers, commercial air-condi- 
tioning products; H. F. Hildreth, dis- 
trict supervisor, air-conditioning deal- 
ers, central district, Pittsburgh office; 
P. J. Zilles, district supervisor, air- 
conditioning dealers, St. Louis office; J. 
Gottlieb, district supervisor, air-condi- 
tioning dealers, northeastern district, 
New York office; R. C. Bonthron, dis- 
trict supervisor, air-conditioning deal- 
ers, middle Atlantic district, Philadel- 
phia office. : 


FLORIDA SALES 
SUPERVISOR WILL 
HEAD B.T.U. CLUB 


Delegates to Frigidaire 
B.T.U. Congress Are 
Selected 


DAYTON-—Frigidaire retail sales- 
men whose sales records last year 
qualified them as successful candidates 
for the Frigidaire B.T.U. Quota Club 
Congress were announced last week by 
J. J. Nance, sales promotion manager. 

E. W. Dickinson, supervisor for the 
Tampa, Fla., Electric Co., is the new 
president of the club, succeeding 
Claude H. Wolfe, who was also from 
the Tampa district. Election to this 
office is based on the district that 
ranked first in the year’s business (on 
a quota basis), the high salesman of 
that district becoming president of the 
club. 

Florida also harbors the new vice 
president, A. B. Justice, sales super- 
visor for Burdine’s, Inc., of Miami, 
the Miami district taking second place 
in the year’s standings. 

High men from the next eight high- 
est districts were named to cabinet 
posts, with F. M. Hewitt, Ohio Edison 
Co., Springfield, Ohio, ranking member. 

Other members of the cabinet are: 

D. Meister, Frigidaire Sales Corp., 
New York City; F. W. Woods, Hochs- 
child, Kohn & Co., Baltimore; Thomas 
Roberts, Connecticut Light & Power 
Co., Waterbury, Conn.; R. M. Hall, 
Potomac Light & Power Co., Martins- 
burg, W. Va.; A. M. Lambessy, Silken- 
son & Co., Galveston, Tex.; L. B. Kline, 
Bogar-Ryan Co., Harrisburg, Pa.; and 
H. M. Kelley, supervisor, Frigidaire 
Sales Corp., Kansas City. 

Following the organization plan of 
the national government, high men 
from the other sales districts are 
designated as senators, and all other 
members of the congress are named 
representatives. 

The senators are: W. W. Campbell, 
Pittsburgh; Jess W. Brewbaker, Roan- 
oke, Va.; H. C. Billings, Los Angeles; 
F. G. Stoner, Oakland, Calif.; H. P. 
Kelley, Pacific Northwest; L. B. Flint, 
Salt Lake City; R. W. Longstreth, 
Denver; C. W. Keeton, San Antonio, 
Tex.; J. J. Schweitzer, Cleveland; G. 
F. Baldwin, Wichita, Kan. 

J. R. Miller, Detroit; J. J. Lahey, 
Dayton; J. M. Baesman, Chattanooga; 
T. W. Cannon, Memphis; Bruce Han- 
nah, El Paso, Tex.; E. D. Malone, 
Sioux City. 

L. O. Smith, Oklahoma City; J. 
Berthelott, New Orleans; C. E. Wild- 
berger, St. Louis; W. J. Reusing, At- 
lanta; H. J. Henly, Twin Cities; V. M. 
Larson, Milwaukee; F. R. Young, 
Buffalo; H. Gemmill, Chicago; M. R. 
Williams, North Central Wholesale; 
Thomas F. McMurray, Indianapolis. 

The representatives are: W. O. Gib- 
son, Tampa, Fla.; W. O. Tuttle, Miami, 
Fla.; C. E. Kirby, Miami, Fla.; F. R. 


(Concluded on Page 4, Column 5) 


MUELLER TO DISTRIBUTE 
FRIGIDAIRE CONDITIONERS 


DAYTON—L. J. Mueller Furnace Co. 
of Milwaukee has recently completed 
arrangements with Frigidaire Corp. 
whereby it obtained the right to sell 
Frigidaire air-conditioning equipment 
through its national distributing or- 
ganization. 

The agreement does not give the 
Mueller Co. an exclusive right to dis- 
tribute this equipment, however, and 
Frigidaire distributors and dealers will 
continue to retail air-conditioning units 
as in the past. Frigidaire dealers will 
also install and service the Frigidaire 
equipment. 

Especially designed installations will 
be made in Mueller’s standard line of 
heating equipment for residential use. 


Mooney Joins R. Cooper 
Commercial Staff 


CHICAGO—Mark E. Mooney, for- 
merly commercial sales manager for 
Copeland Co. of Chicago, is now with 
the commercial refrigeration depart- 
ment of R. Cooper Jr., Inc., Chicago 
General Electric distributor. 


Mr. Mooney recently attended the 
product school on G. E.'s new commer- 
cial refrigeration line which was held 
at the plant located in Ft. Wayne, Ind. 
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ELECTRIC REFRIGERATION NEWS, MARCH 1, 1933 


Brother, Can You 
Spare a Dime? 


Biggest news around these parts is 
the Michigan bank moratorium. If 
you’ve never tried to do business—and 
live—without money and without bank- 
ing facilities, you have no idea of the 
problems involved and the odd situa- 
tions which arise under such condi- 
tions. 

On St. Valentine’s day (Tuesday) 
Governor Comstock issued a proclama- 
tion declaring an 8-day holiday for all 
the banks in the State of Michigan. 
Since Monday, Feb. 13, was a legal 
holiday and Feb. 22 would be another, 
the 8-day moratorium really meant 
11 days. 

Many Detroiters were caught with 
but a handful of small change in their 
pockets. E. L. TRIFFITT of Brooke, 
Smith & French polled Kelvinator offi- 
cials on the morning the moratorium 
was declared and found that their 
monetary possessions averaged 74 
cents each. 

Business News Publishing Co. was 
caught with two papers to mail— 
Eectric REFRIGERATION NEws and Rg&- 
FRIGERATED Foop NeEws—on the day the 
moratorium was declared. Just try and 
get credit from the post office! Or 
from the railroads! 

Luckily, our advance deposit at the 
post office was sufficient to cover the 
cost of the mailing. 

Sometime ago the Business News 
Publishing Co. adopted the policy of 
paying all employes in cash. Canny 
GEORGE CONGDON, treasurer, fore- 
saw the legal holiday on Monday (regu- 
lar pay day) and paid off all the help 
in cash Saturday morning. Only four 
of the thirty employes got to the bank 
with their money. 

JACK SCHAEFER, one of the 
thrifty boys, had four cents left when 
the moratorium was declared. The 
rest of us felt pretty good when we 
felt the bills in our trousers pockets. 

Kelvinator, Leonard, Gibson, Norge, 
Copeland, Universal Cooler, Sparks- 
Withington, General Motors, Briggs, 
Bundy Tubing, Commonwealth Srass, 
American Blower, Conditioned Air 
Corp., Detroit Lubricator, Electromas- 
ter, Flintlock, Liquid Cooler, McCord, 
Motors Metal, Parker Rust Proof, 

iverine Tube, Summerheat, Grand 

-pids Brass, Grand Rapids Cabinet, 
Grand Rapids Store Equipment, Win- 
ters & Crampton, Holland Furnace, 
“Dry-Kold,” Mueller Brass, and other 
concerns connected with the refrigera- 
tion industry were stymied by Gov. 
Comstock’s legal holiday. 

* * 


B.B.D.&O. Send 
Us a P.O.M.O. 


Ways and means, however, were 
found. Kelvinator rushed money from 
New York to Detroit in Pullman com- 
partments under armed guards. New 
York banking connections were estab- 
lished. The show must go on. 


ELecTrRIC REFRIGERATION NEws wir2d 
several good customers to send re- 
mittances via postal money orders. 
Batten, Barton, Durstine & Osborne 
was first to respond with money order 
payment of its current invoice. 


Your correspondent grabbed a hand- 
ful of small checks on his way to 
Cleveland, cashed them there, and sent 
the money back via a postal order. 
So if any reader who has recently re- 
newed his subscription finds the: en- 
dorsement of George F. Taubeneck on 
the back of his check, he’ll know that 
he helped us tide over the emergency. 


* * cg 
Financial Drama 

Most interesting side light of the 
moratorium was the attitude of the 
public. During the first few days, 
there was an abundance of good 
humor. A democratic, facetious, what- 
the-hell spirit characterized the man 
on the street. 

Newspaper editorials praised the 
calmness and_ steadiness of the 
citizens. One commentator, however, 
suggested that the public was not 
really calm but simply stunned. 

Students of economics were con- 
scious that world attention was being 
focused upon Michigan and that his- 
tory was being made in their own 
front yard. There was much specula- 
tion regarding the far reaching effects 
of the Governor’s proclamation. 


As the days wore on and the mora- 
torium was continued with no authen- 
tic news of a solution to the problem, 
business men began to show signs of 
real worry. An undercurrent of rumbl- 
ing spread over the city. The 5 per 
cent allowance for withdrawals from 
bank accounts was enough to furnish 
pocket money to individuals, but it was 
entirely inadequate as a basis for do- 
ing business. 


Freight yards were becoming con- 


BY GEORGE F. TAUBENECK --- 


gested because the railroads demanded 
cash before releasing incoming ship- 
ments. Post office lobbies were jammed 


with people endeavoring to cash 
money orders, a process slowed down 
by the difficulties of identification. 
Business houses which, at first, were 
willing to extend credit and even cash 
checks had to withdraw their offers. 
In one edition the newspapers would 
report that the bankers had worked, 
out a plan of reorganization, only to 
be denied in the next edition. Adding 
to the apprehension were reports that 
holiday disease was spreading to other 
states. Things were getting in a mess. 
a * * 


Ford to the Rescue 


Sunday night shortly after 8 o’clock, 
radio listeners were electrified by the 


_in other banks scattered all over the 


world. 
He also has some ideas of his own 
on how a bank should be operated. 
Now that he owns the two largest 
banks in Detroit, lock, stock and 
barrel, he may show the country some 
new financial methods. 


The two new banks, to be known as 
the Peoples National and the Manu- 
facturers National, will be 100 per cent 
iiquid. They enter the field with mil- 
lions in cash and not a nickle’s worth 
of frozen assets. How’s that for “a 
new deal’? 

As we go to press, business leaders 
are hailing Ford’s leadership. Execu- 
tives of the other large automobile 


ican Standards Association. And other 
things. 

His testimonial, we should judge, 
ought to carry considerably more 
weight than that of BABE DIDRICK- 
SON for Plymouth’s sister car, the 
Dodge. + 

Swell-looking family, that. Harry 
must get a lot of fun out of life. 


In Time we found another Plym- 
outh testimonial (from one—as Time 
would say—Police Lieutenant Ander-, 
son) and a Cadillac advertisement, 
“Works of the Modern Masters,” 
which we commend to your attention. 


It is a corking answer to the artists. 
who complain that the Machine is 
crushing the Creative Urge (perhaps. 
under Technocracy that might become 
the Creative Erg!). 


* * & 


Kelvinator Hot 

GEORGE MASON and JUD SAYRE 
of Kelvinator travel as much as any 
two men we know. 


They keep in very close touch with 


General Electric Off to a Flying Start 


Col. Roscoe Turner, who holds the coast-to-coast speed record, flew Walter Daily, G. E. sales promotion man- 

ager, and George Belsey and George Bauder, G. E. distributors in California, from the G. E. convention in 

Cleveland to Los Angeles. Rising from the cockpit in the above picture is Col. Turner. Standing (left to right) 

are P. B. Zimmerman, manager G. E. refrigeration and specialty sales departments; Mr. Belsey; Mr. Bauder; 
Major Jack Berry; Lou Greve, president of Cleveland Chamber of Commerce; and Mr. Daily. 


news that Henry Ford would supply 
the entire capital of $8,250,000 for two 
new banks, that the Reconstruction 
Finance Corporation would loan $78,-' 
000,000, that the liquid assets of the 
two largest banks would be put into 
the new Ford banks and that 35 per 
cent of the depositors’ money would 
be available in two or three days. 


Monday morning faces were 
wreathed in smiles, happy days were 
here again, the uncertainty was over 
(except for the jobs of some erstwhile 
big bankers). 

Criticising Henry Ford is a great 
indoor sport between times but every 
so often he makes a ten strike which 
rolls the critics for a row of ash cans. 


Again it appears that Ford has had 
a battle with New York bankers and 
come out decidedly first best. Accord- 
ing to the story, the Wall Street boys 
were willing to save the Detroit banks 
(at a price). Part of the price was to 
give Henry a kick in the shins. 

While the negotiations were in prog- 
ress, Ford sat back and said nothing 
but, when all schemes failed and the 
situation looked hopeless, he came 
through with the answer in a proposi- 
tion of 102 words. 

Bank directors and big depositors 
alike accepted his offer unanimously 
and all Detroit whooped with joy. 

Ford, has long had a distrust of 
bankers in general and New York 
bankers in particular. Several years 
ago they tried to corner him but he 
gave them the run-around in an epic 
fight. 


It is officially reported that Ford 
has 64 million dollars on deposit in 
Detroit banks and 200 million more 


companies (General Motors, Chrysler, 
Packard) were among the first to 
issue statements commending the 
Fords (Henry and Edsel) for their 
happy solution of the banking problem. 

Two weeks ago substantial citizens 
were whispering about dimes. Now 


newsboys are shouting millions. 
* * 


Harry Bidssande 
Buys a Plymouth 


The train jarred dead at Dobbins 
Juncture. Its grinding stop jerked my 
head up from my writing, and there 
at my side I saw a magazine butcher. 


“This new?” I asked, picking a copy 
of Time off his arm. 


“Out today. So’s this one. Twenty 
cents, please,” he added, dropping a 
copy of Collier’s in my lap. 

“Now listen, buddy,’ I barked, at 
once righteously economical over the 
expenditure of a nickel, “I’ll buy Time 
sight unseen, but not Collier’s. Lemme 
see what’s in it.” 

Gentlemen, I bought the magazine. 
An idle turn of the cover brought me 
to page 3, and there I bumped smack 
into no less than five pictures of 
HARRY EDWARDS! 

Harry, it seems, has bought a Plym- 
outh six. He jiikes it. And Plymouth’s 
advertising manager has celebrated the 
occasion by preparing a full-page ad- 
vertisement picturing Harry’s happi- 
ness with his new car, and quoting his 
endorsement of it. 


The advertisement labels Harry as 
an engineer. Now that, we assert, is 
a@ gross understatement. Harry Ed- 
wards, as almost everybody in the far- 
flung refrigeration industry knows, is 
chief engineer of the Carbide and Car- 
bon Corp. 

He is considered one of the world’s 
foremost authorities on refrigerants. 
He is a past president of the American 
Society of Refrigerating Engineers. At 
present he is chairman of the refrig- 
eration code committee of the Amer- 


their field organizations, believing that 
the best preparation they can get for 
making important decisions is first- 
hand observation of conditions in the 
field. And both feel exceptionally good 
about the pace their various distribu- 
tors are setting. 

At a recent banquet for 20 leading 
Kelvinator salesmen we sat with 
VANCE WOODCOX, advertising man- 
ager, JOHN GARCEAU, sales promo- 
tion head, and WILLARD FRENCH, 
president of Brooke, Smith & French, 
advertising agency which has the Kel- 
vinator account. All were in high 
spirits and full of ideas. 

* * * 


Statistics from Taylor 

From A. M. TAYLOR, analytical 
merchandising manager of Leonard, 
we get the following interesting stat- 
istics: 

“Government census report tells us 
that there are 29,904,663 families in 
the United States, and then goes on 
to give us a breakdown of this total 
as to the number of persons per 
family. Out of curiosity we took the 
number of families in each bracket, 
and set opposite them the size elec- 
tric refrigerator they would probably 
buy, on the basis of 2 cu. ft. per per- 
son, and here’s what the chart looks 
like. 


Per- Number Per Refrigerator 

sons Cent Size 
2,357,463 7.9 4-5 cu. ft. 
6,982,835 23.4 4-5% cu. ft. 
6,226,519 20.8 5%-T7% cu. ft. 


746-9% cu. ft.. 
3,574,362 12.0 742-9% cu. ft. 
1,393,356 4.6 746-9% cu. ft. 

“It is interesting to note that the 
combination of one and two person 
families equais 31.3 of all families. 

They would probably buy a refrigera- 

tor ranging from 4-5% cu. ft. That 

percentage represents the _ greatest 


1 
2 
3 
4 5,234,696 17.5 
5 
6 


number of families in any bracket, and 
the industry statistics show that sales 


of that size refrigerator are very 
heavy. 

“The second largest percentage is 
that of the three-person family, which 
represents 20.8 per cent of all families. 
These people would probably buy a 
refrigerator from 5% to 7% cu. ft. 
Statistics show that this is the second 
greatest bracket of refrigerator sales.” 

* * * 


Murder Mystery 


Are you listening to the “Townsend 
Murder Mystery,” written by OCTA- 
VUS ROY COHEN and broadcast 
every Tuesday, Thursday, and Satur- 
day by Westinghouse? 

When the first installment was 
etherized, we sat in station WGAR 
Cleveland listening to it with R. O. 
RICHARDS of Westinghouse and GIL 
BAIRD of Fuller & Smith & Ross, 
Westinghouse advertising agency. They 
were genuinely thrilled. And justifi- 
ably, for it is a darned good story. 


Incidentally, tuning in on the Gen- 
eral Electric hour with Metropolitan 
Opera stars each Sunday night is al- 
most a rite with us now. 


First we listen. After it has con- 
cluded, we switch off the little AC-DC 
set on the desk, and settle down to 
the serious business of writing the 
editorial for the week. Puts one in the 
right frame of mind for meditation. 
Try it sometime, when you have a 
thoughtful job to do. 

* * 


ke 


Bill Driscoll’s ‘Donts’ 


Down in Charlotte, N. C., BILL 
DRISCOLL is today hitting on all 16- 
supercharged cylinders to keep his G. 
E. distributing organization running at 
top speed. Vas you dere, Sharlee? 
Nope, but we know he is, because we 
know Bill. Had lots of fun with that 
fella. Think him one of the South’s 
fastest-moving individuals. 


Bill has listed a set of “donts” for 
his salesmen. They’re good, and we'd 
like to quote them. Okay, Bill? Right: 

“Don’t argue—illustrate. 


“Don’t ever tell a prospect that he 
is mistaken. 


“Don’t wear anything to attract the 
eye of a prospect to your clothing. 

“Don’t ask the prospect a question to 
which he can say ‘No.’ 

“Don’t talk price; talk quality even 
though your price is low. 


Don’t run down the other fellow’s 
goods; talk the reason why of your 
goods. 


“Don’t talk loud, particularly at the 
opening of the selling talk; talk low 
in order to concentrate the prospect’s 
attention by straining his hearing 
slightiy. 

“Don’t loaf on rainy days; they are 
good days to find prospects at home. 


“Don’t forget that there are more 
possible orders in a large number of 
fair prospects than in a few excellent 
prospects. 


“Don’t neglect the fact that legs 
often make up for brains in getting 
orders, although one isn’t much good 
without the other. 


“Don’t fail to study the advertising 
in publications of general circulation 
and pass on the information to your 
prospects. 


“And, above all— 


“Don’t forget to listen to the General 
Electric radio program every Sunday 
and tell your prospects.” 

* * 


Kitchen on Wheels 


Occupying a modest corner of the 
truck display at the recent Detroit 
Automobile Show was the General 
Electric Aero-Car kitchen coach be- 
longing to SYD CASWELL, G. E. dis- 
tributor here. 

But it didn’t stay hidden away. 
Exhausted housewives, pursuing hus- 
bands who seemed interested only in 
automatic starters, no-draft ventila- 
tion, and airplane  speedometers, 
brightened perceptibly at sight of the 
white kitchen-on-wheels. 

A long queue, largely composed of 
women, wound away from the en- 


trance to the coach. People filed in, f 


filed out, while a radio voice explained 
the merits of the kitchen and where 
the appliances shown could be pur- 
chased. 

Disgusted and cynical, an automo- 
bile salesman watched the procession 
on its way past his booth. 

“Lady,” he said pleadingly, “you 
wouldn’t like to look at an automobile, 
would you?” 


Norge refrigerators also made their 
appearance at the show, in the booth 
of the Republic Supply Corp., dis- 
tributor for Norge refrigeration and 
International radios. The glistening 
white streamlined Norge cabinets 
made a pleasing bright spot among 
the somber automobiles, while a 
Rollator compressor mounted on a 
tall standard puzzled many an inquir- 
ing layman. 

Although not included in the show, 
Sparton radios and refrigerators at- 
tracted considerable attention also, 
displayed in a window next to the 
entrance on Cass Ave. Majestic auto- 
mobile radios were exhibited at the 


show. 
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BRITISH UNITS TO BE 
MARKETED IN INDIA 


CALCUTTA, India — Bearing the 
name “British Refrigerators,” a new 
company has been organized here as 
India distributor for Marco electric 


refrigerators of British manufacture. ~ 


The Marco is available. in nine 
models, ranging in capacity from 4% 
cu. ft. to 14% cu. ft. Smallest of the 
line is the “Whitehall” model. This 
model is finished in mottled lacquer, 
and has its compressor above the food 
chamber. 

Model DM-5, with a 4%4-cu. ft. capac- 
ity, is powered by a 1/6-hp. motor 
housed below the food chamber. Its 
exterior is finished in white or red- 
and-black lacquer. Model DM-10 has a 
7%-cu. ft. storage capacity, DM-15’s 
capacity is 11% cu. ft., and DM-18 has 
a 14%-cu. ft. capacity. 

The last three models are finished 
in white or red-and-black lacquer, and 
are driven by a %4-hp. motor. 

Three models are furnished with 
both exteriors and interiors finished in 
porcelain. They are model AP-10, with 
a 7%-cu. ft. capacity, AP-15 with a 
capacity of 11% cu. ft., and AP-18 with 
a 14%-cu. ft. capacity. These three 
models are equipped with %-hp. 
motors. - 

Featured in the Marco line is the 
“Marco Table Five,” a 5-cu. ft. refrig- 
erator with its flat top suitable for 
use as a table, the height of the box 
being similar to that of the average 
table. It is finished in white or red- 
and-black lacquer. 

Prices of these British refrigerators 
are approximately 20 per cent lower 
than those on American refrigerators 
of similar capacity, according to Mar- 
shall T. Jones, chief of the electrical 
equipment division of the Bureau of 
Foreign and Domestic Commerce. 

The Calcutta distributorship is offer- 
ing the refrigerators on an instalment 
payment plan, with terms available in 
six- to 24-month payment periods. The 
distributorship’s instalment paper is 
handled by the Commercial Credit Co., 
according to Mr. Jones. 


‘NEW HOME’ IS OCCUPIED 
BY SEATTLE DISTRIBUTOR 


SEATTLE — Harper-Meggee, Inc., 
Northwest distributor for Gibson, has 
recently moved into its “new home” at 
the corner of Republican and Terry 
Aves. here, according to Frank H. Bar- 
stow, vice president. 

The “new home” is a three story 
building which adjoins a spur line of 
the Northern Pacific railroad. It 
houses the offices and warehouse of 
the distributorship. 

Harper-Meggeee is also Northwest 
distributor for the RCA Victor Co. and 
handles various makes of electric 
washers, ranges, and heaters. 

Most recent addition to the Harper- 
Meggee activities is the distribution of 
the Estate line of electric ranges. 


New Jersey Dealer Will 
Sell Gibsons, Crosleys 


NEW BRUNSWICK, N. J.—Pasza- 
mant & Co., a new appliance dealer- 
ship formed here, will handle the Gib- 
son and Crosley lines of household 
electric refrigerators, and the Bruns- 
wick-Kroeschell line of commercial re- 
frigeration, according to Edward Pas- 
zamant, who heads the organization. 

Mr. Paszamant was formerly presi- 
dent of Spad Stores, a Copeland deal- 
ership here. Associated with him in 
his present operation is Andrew Eisler, 
also formerly with Spad Stores, who 
will manage refrigeration sales. 

Paszamant & Co. will also handle 
Wayne oil burners, Eureka vacuum 
cleaners, and various lines of radios 
and washing machines. 


G. E. Salesmen to Get 
Credit Co. Prizes 


CLEVELAND, March 1.—Cash prizes 
totalling $130 will be awarded to Gen- 
eral Electric refrigerator salesmen to- 
day by the Commercial Credit Co., ac- 
cording to William Crawford, vice 
president of the company. 

Prizes will be given to those sales- 
men giving the best answers to eight 
questions dealing with price, inability 
to purchase at the present time, instal- 
ment buying, postponement of pur- 
chase, finance charges, competitive 
prices, etc. 

Cash awards are to be divided as 
follows: first prize, $50; second, $25; 
third, $15; fourth, $10; and six prizes 
of $5 each. 


Harvey Offers Prizes to 
G. E. Home Economists 


NEW YORK CITY—Fred T. Harvey, 
metropolitan district sales representa- 
tive for the General Electric refriger- 
ation and specialty appliance sales de- 
partments, has offered an oil painting 
to the home service director who 
makes the most and best demonstra- 
tions between Jan. 16 and March 31. 
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How a Distributor Operates 


As Told by E. E. Hyde of Gambill Distributing Corp. 


By Elston D. Herron 

NASHVILLE, Tenn.—“If we sell 
them plenty, they’ll sell plenty,” is E. 
E. Hyde’s way of saying that the Gam- 
bill Distributing Corp., Norge distribu- 
tor here, believes in applying what 
Charles Low, Norge merchandise coun- 
sel, calls the “principle of abundance” 
in its wholesale refrigeration sales 
operations. 

“It’s our opinion that the more re- 
frigerators a dealer has on his floor, 
the harder he and his men will work 
to sell them, and the larger will be the 
number of people attracted to the store 
by the display. 


Sell More than They Want 


“We always try to sell each dealer 
more refrigerators at a time than the 
average retailer is accustomed to buy- 
ing, and we have found that it pays 
us and the dealer, too,” says Mr. Hyde. 

“Last summer we sold R. A. Cole- 
man, one of our dealers, a whole car- 
load of Norges in a single sale, and 
he had no difficulty in selling that large 
number.. 

“Many dealers, however, are hesitant 
about stocking sizable quantities of re- 


frigerators until they have tried it 
once. That’s where our selling job 
has to be done.” 

Mr. Hyde, who is secretary of the 
distributing organization, often lets 
the Norge be its own dealer-getter. 

“Frequently, when we want a new 
retail outlet in a certain town, we spot 
a good prospective dealer, and ap- 
proach him as a home owner—not as 
a merchant,” says Mr. Hyde. 


Use Norges in Homes 


“We try to sell him a Norge refrig- 
erator for his own home, and often 
succeed. Then, after he has had suffi- 
cient time to see how the refrigerator 
performs, we contact him again, and 
attempt to sign him as a Norge dealer. 
That’s the supreme test for any refrig- 
erator,” he remarks. 

The distributor also uses the open- 
house method of getting new deaiers 
on some occasions. A number of re- 
frigerators are shipped to a hotel in a 
certain town, arranged in an attrac- 
tive display, and all prospective deal- 
ers in the territory are asked to at- 
tend the exhibit. 

Oftentimes, the general public is in- 


vited to view the display, in order that 
the prospective dealers may note the 
public’s reaction to the units exhibited. 
Says Mr. Hyde: “This method has 
never yet failed to get us some new 
dealers.” 

But this method is expensive, and 
Gambill officials have hit upon what 
they think will be a scheme just as 
effective, and much less costly in the 
long run. 


Mount Units on Cars 


Each of the company’s eight coupes, 
in which Gambill field men travel, is 
being equipped with a rear support 
upon which a Norge refrigerator will 
be mounted. The Norge will be taken 
with the field man wherever he goes 
in search of new dealers, and will 
facilitate the field salesman’s presenta- 
tion. 

“With this method,” Mr. Hyde says, 
“we can transport a Norge anywhere 
at a small cost, and we can take it to 
the very door of the prospective dealer. 
We don’t have to wait for him to come 
to our display.” 


Meetings of the distributor’s entire 
dealer organization are held three or 
four times a year, and smaller meet- 
ings of sectional dealer groups are 
held quite frequently to discuss cur- 
rent problems, according to the secre- 
tary. 

All dealers build up an advertising 


fund as they purchase refrigerators 
from the distributorship. The latter 
puts an equal amount with the deal- 
ers’ respective funds, and notifies each 
of the amount available for advertis- 
ing in his locality. 


With this notification is sent a 
recommendation as to what type of 
advertising the distributor advertising 
manager believes best suited to the 
dealership. 


During the spring-and-summer sell- 
ing season, Gambill Distributing Corp. 
uses radio advertising extensively to 
put the name of Norge before the 
public. Fifteen Norge announcements 
are made daily over a Nashville sta- 
tion, giving names of Norge dealers in 
those sections reached by the broad- 
cast. 


Contact Dealers Frequently 


The eight distributor salesmen con- 
tact all of the company’s 150 dealers 
every two weeks during the peak sell- 
ing season, says Mr. Hyde. 


During the spring and summer, Gam- 
bill men hold fortnightly meetings at 
key dealerships, where retail salesmen 
will be given instruction in salesman- 
ship and mechanical features of the 
Norge. 


Included in the Gambill territory are 
Tennessee, the southeastern section of 
Arkansas, northern Mississippi, south- 
ern Kentucky, and a part of Georgia. 
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BUREAU TO SPONSOR 
MANAGERS’ CONTEST 


(Concluded from Page 1, Column 1) 
ing on the functions of a local bureau 
through a local electric league or club? 

2. How successful has he been in 
securing local cooperation? How many 
electric refrigerator sales outlets are 
there in the community? How many 
are cooperating in any concerted plan 
of advertising or sales promotion? 


Advertising Campaigns 

3. What has he done or is he doing 
to establish a local cooperative elec- 
tric refrigeration newspaper, outdoor, 
or radio advertising? 

4, What effort is he making to insti- 
tute a local cooperative electric re- 
frigeration exhibit or other sales pro- 
motional plan? 

5. To what extent is he promoting 
the use by sales outlets of bureau ma- 
terials such as window signs, tire 
covers, etc.? 

6. To what extent did he urge the 
central station and local dealers to 
enter the last Christmas display con- 
test? 

Other Cooperative Work 

7. What other cooperative refrigera- 
tion endeavors is he now fostering? 

8. To what extent has news of local 
progress been regularly given to state 
or regional directors or to the central 
office of the Electric Refrigeration 
Bureau? 

Judges of the contest will be A. W. 
Berresford, managing director, Na- 
tional Electrical Manufacturers Asso- 
ciation; J. C. Sterling, advertising di- 
rector, McCalls Magazine; and E. 
Kobak, vice president, McGraw-Hill 
Publishing Co. 

All entries must be in the hands of 
the judges at Electric Refrigeration 
Bureau, 420 Lexington Ave., New York 
City, on or before April 22, 1933. 


Sayre & Woodcox 
Visit Cities in 
Middle West 


DETROIT—J. S. Sayre, sales man- 
ager, and Vance C. Woodcox, director 
of advertising and sales promotion for 
Kelvinator Corp., left Detroit Feb. 20 
on a tour of cities in the Middle West 
and the West. 

The two executives will confer with 
distributors in connection with sales 
and advertising plans now pending, or 
under way. 

Mr. Woodcox’ first stop was Peoria, 
Ill., where he spent Tuesday, Feb. 21. 
On Wednesday, he joined Mr. Sayre in 
St. Louis, where they spent the day. 
On Thursday, they were in Kansas 
City and Friday and Saturday, in 
Denver. 

From Denver, Mr. Woodcox will pro- 
ceed to Salt Lake City, Boise, Spokane, 
Seattle, Tacoma, Portland, San Fran- 
cisco, Los Angeles, San Diego, Phoenix, 
and El Paso. 

Mr. Sayre will go to Minneapolis, 
Green Bay, Milwaukee, and Chicago. 


FRIGIDAIRE PURCHASED BY 
SHIP CAPTAIN 


NEW YORK—Captain Henry Nel- 
son, commanding the SS. President 
Pierce of the Dollar Lines had a Fri- 
gidaire installed in his private quar- 
ters when the steamship docked here 
last week. 

Captain Nelson became interested in 
refrigeration during the ship’s preced- 
ing round-the-world voyage, when it 
carried the 2,250,000th Frigidaire on a 
world tour. 

Since its return to the United States, 
the round-the-world Frigidaire has 
been displayed in many cities. It will 
be a feature of the Frigidaire display 
at the Chicago Century of Progress. 


SURVEY SHOWS SALE 
MADE IN 45 CALLS 


NEW YORK CITY—One sale is 
made for every 4.5 doorbells rung, 
approximately one-third of all rings 
go unanswered, housewives buy only 
low-priced articles in small quantities 
from house-to-house salesmen. 

These are some of the results said 
to be uncovered in an investigation of 
house-to-house selling made by New 
York university students, who made a 
survey under the direction of Dr. 
Louis Bader, associate professor of 
marketing in the school of commerce. 

The students rang more than 1,000 
doorbells in all types of homes in 
Rutherford, N. J.; White Plains, N. Y.; 
and Freeport, L. I., N. Y. 

Other facts about “cold canvass” 
selling indicated by the investigation 
are: 

Housewives generally will listen to 
house-to-house saiesmen only a few 
hours of the day, and not at all on 
some days. 

Only about one-third of those who 
will listen to the salesman buy, and 
these make purchases on the average 
only once in four times. 

More than one-third of the house- 
wives prefer to buy luxury goods from 
local merchants; the others patronize 
the larger metropolitan stores. 


FITZ GIBBON, CRISP CHANGES 
DESIGN OF TRUCK 


(Concluded from Page 1, Column 3) 
one-piece exterior paneling, flush type 
doors to give a flat surface for adver- 
tising, removable steel or wood shelv- 
ing, and a rounded metal roof. 

The truck body can be used on Ford, 
Chevrolet, Dodge, White, and other 
popular 1%-ton chassis, the announce- 
ment states. 


? EONARD has aline of electric refrigerators second 
to none. That’s one third of this franchise story. 


Leonard is represented by wholesale and retail outlets 
far above the average in experience, ability and aggres- 


siveness. That’s another third. 


This Plan 


The final factor in Leonard’s sensational record of suc- 


cess is the Leonard advertising and selling plan. It’s 
unique, we believe, in the industry—complete, balanced, 
carefully aimed at a definite target, and timed to lend 
its strength to individual sales effort in every local 


territory. 


Leonard executives do not stop with writing sales 
manuals and letters of suggestion. With the aid of capa- 
ble district managers and the distributor organization, 
they carry the Leonard program in person to dealers 
and their salesmen—explaining in word and picture 
every sales, advertising and sales promotion activity. 


Every distributor or dealer who has investigated elec- 
tric refrigeration at all is familiar with the Leonard 
line—its 52-year background of experience, its reputa- 
tion, its quality, and its unusual features, including the 
step-saving Len-A-Dor. 


LEONARD 


ELECTRIC REFRIGERATOR onstTALtation ann Tax Paw 


Puts Added 


PUNCH 


in Leonard Salesmanship 


National magazine advertising, national newspaper ad- 
vertising, direct mail, outdoor display, window display, 
local newspaper advertising, merchandising helps, plus 
the most advantageous retail financing plan in the indus- 
try! Everything that will help Leonard sales outlets in 
their work is there. 


The Leonard advertising and selling plan deserves 
equal consideration. You can profit from it, as others 
are profiting. Write or wire the factory for details of 
this franchise opportunity. ; 


LEONARD REFRIGERATOR COMPANY 
14256 Plymouth Road, Detroit 


(553) 


PRICES START AT 
@ 112 t2, 


Biechler Writes on 
1933 Market for 


Refrigerators 


DAY TON—“Thirty-three million 
people are now employed and thou- 
sands more are being called back every 
day. Savings bank deposits for 1932 
showed an increase of 4 per cent over 
the preceding year.” 

With such statistics, E. G. Biechler, 
president of Frigidaire Corp., attempts 
to give Frigidaire salesmen the right 
mental attitude for selling in 1933, in a 
message mailed to all Frigidaire deal- 
ers and salesmen. 

“Ninety-nine per cent of any sales- 
man’s prospects today will say, ‘I can’t 
afford it.’ They always have and they 
always will,” writes Mr. Biechler. “Its 
the best excuse for not buying that 
anyone has ever invented. It works 
better today because it seems more 
plausible, and it is easier to believe. 
But, when we look at the facts we find 
that in many cases it isn’t true. 


$1,000 Per Family in Banks 


“Bank deposits now amount to $1,000 
for every family. There are 52,000,000 
bank depositors, two for every family. 
Each week 75,000,000 people flock to 
the movies. 

“The public is spending $66,000,000 a 
month for cigarettes, and $17,000,000 a 
month for candy. Last year the Amer- 
ican people bought approximately 
1,400,000 automobiles valued at $850,- 
000,000. 

“Most people have money to buy the 
things they want, but as long as we 
let them, they will continue to hide 
behind the ‘I can’t afford it’ excuse. 

“All of us know that electric refrig- 
eration has been a good business. Its 
annual sales have been higher all 
through the depression period than 
they were in the boom years preced- 
ing it. 


Business in Past 


“During the past three years the in- 
dustry has sold about 850,000, 965,000, 
and 796,000 household units. There 
has been a slight decrease in annual 
sales volume, but when this curve is 
compared with that of other busi- 
nesses, it makes electric refrigeration 
look extraordinarily good. i 

“Two things, in my opinon, will con- 
tinue to hold the electric refrigerator 
to its present degree of popularity. 
First, it is an appliance that people 
want. I am convinced that more people 
vant an electric refrigerator today than 
ever before. Here is a tremendous 
backlog of potential orders. 


Pays for Itself 


“Second, the electric refrigerator 
pays for itself, a powerful argument 
in a time when everyone is thinking 
and talking economy. With the volume 
of business that is in sight every sales 
effort should be directed toward 
getting a larger percentage of the total 
refrigeration business that is sold in 
1933. 

“I am wondering if dealers and 
salesmen haven’t let their personal 
selling activity be diminished by loose, 
ill-considered talk on business condi- 
tions. 

“Little by little, day by day, they 
may have succumbed to such destruc- 
tive talk. They may have lessened 
their activities and narrowed their 
vision until by slow stages they have 
let their own natural courage and 
ability be undermined. 

“So one of the most important 
things we must do in order to pave 
the way for real accomplishment in 
1933 is to get the right mental attitude. 

“Let’s get the right attitude toward 
our business and the future. Let the 
other people talk about the depression. 
We have seen that people are spend- 
ing money in spite of it. Let’s work 
harder and call upon more of these 
people. 

“It won’t be the pessimists, the 
loose talkers or the idle theorists who 
will lead this country out of the de- 
pression and put men back to work— 
it will be salesmen like you—salesmen 
who with faith and enthusiasm in 
their company and their product, will 


' go out and work day and night calling 


on the millions of people who have 
money to spend and are going to spend 
it.” 


DITZELL NAMED GENERAL 
SALES MANAGER 


(Concluded from Page 1, Column 2) 
ager, and will work with Mr. Ditzell in 
developing the new set-up. 

According to Mr. Ditzell, the new 
policy will probably bring about a re- 
arrangement of field operations, with 
a view to eliminating duplication of 
effort in the field and lending maxi- 
mum support to individual products. 


SPARTON ISSUES BOOK 
OF RECIPES 


JACKSON, Mich.—‘Matilda’s Proven 
Sparton Recipes” is the title of the 
new recipe book of refrigerator-made 
dishes which is being distributed 


among Sparton dealers and distribu- 
tors by Sparks-Withington Co. 


FLORIDA SALESMAN 
HEADS B.T.U. CLUB 


(Concluded from Page 1, Column 5) 


Mannweiler, Akron, Ohio; G. P. 
Tschumi, Akron, Ohio; J. R. Brom- 
field, New York City; C. Perlmuter, 
New York City; E. C. Darbee, New 
York City; H. Pushkoff, New York 
City; H. F. Kruger, New York City; 
C. E. Voies, Buffalo. . 

E. J. Fitzgerald, Buffalo; D. J. Kres- 
ser, Buffalo; S. C. Hitchcock, Buffalo; 
J. P. McDonald, Chicago; H. O. Wil- 
son, Chicago; Frank Haynes, North 
Central wholesale; D. C. Houk, North 
Central wholesale; M. Tuminelli, New 
York City; T. O. Decker, New York 
City; Allen E. Heyson, New York City; 
L. Souweine, New York City. 

A. A. Herman, New York City; J. W. 
Brown, New York City; J. J. Wisnoski, 
New York City; G. Engelbrecht, New 
York City; L. Roberts, New York City; 
C. A. Particelli, New York City; C. E. 
Wells, New York City; S. Scott, New 
York City; T. Towbis, New York City; 
G. A. Brewer, New York City; Milton 
Roff, New York City; R. E. Smith, 
New York City; W. Baker, New York 
City. 

A. H. Coons, New York City; W. I. 
Morrison, New York City; A. J. Helms, 
Baltimore-Washington; M. E. Kirk- 
land, Baltimore-Washington; H. D. 
Fixsen, Baltimore-Washington; J. T. 
Watts, Baltimore-Washington; E. F. 
Phillips, New England. 

S. C. Carpenter, New England; C. D. 
Hills, New England; G. R. Ramsdell, 
New England; E. H. Richardson, New 
England; K. P. Smith, New England. 

Harry Crowley, New England; P. J. 
Weers, New England; Donald Hunt, 
New England; C. E. Smith, New Eng- 
land; L. C. Fuller, New England; E. 
E. Holden, New England; Clem Good- 
man, Norfolk; I. H. Wilson (deceased), 
Norfolk; L. L. Silkensen, Houston. 

G. M. Hiles, Philadelphia; H. W. 
Persbacker, Philadelphia; V. DiStef- 
ano, Philadelphia; Floyd Palmer, Kan- 
sas City; M. Galvin, Kansas City; C. 
U. Weaver, Kansas City; G. W. Buz- 
zerd, Pittsburgh; J. B. Connolly, Pitts- 
burgh; L. H. Meyers, Pittsburgh; P. 
A. DuPont, Los Angeles; F. C. James, 
Los Angeles; F. C. Kleiner, Los An- 
geles; C. A. Lee, Los Angeles; C. I. 
Pembroke, Los Angeles. 

W. F. Hayes, Oakland; F. Vivas, 
Oakland; H. Ebbert, Oakland; A. B. 
John, Pacific Northwest; Dudley W. 
Drucquer, Pacific Northwest; L. E. 
Terry, Denver; F. Whiting, Detroit; F. 
Wilking, Dayton; I. H. Goodman, Day- 
ton; W. J. Stork, Dayton; &. wT. 
Dougherty, Dayton; E. G. Ossenbeck, 
Dayton; J. T. Alexander, Dayton. 

J. L. Fahey, Chattanooga; A. L. Jor- 
dan, Chattanooga; T. R. Moore, Okla- 
homa City; Jack Hodges, New Orleans; 
O. W. Lyerla, St. Louis; C. S. Martin, 
Atlanta; G. R. Clements, Twin Cities. 

In addition to the congressmen, 400 
crack salesmen representing every sec- 
tion of the country were elected to the 
club with the status of members. 


MAJESTIC SHOWS ’33 LINE 
TO UTILITY’S SALES FORCE 


CHICAGO—Retail salesmen of the 
Commonwealth Edison Co. were guests 
of the Grigsby-Grunow Co. at a break- 
fast meeting held Feb. 20, where the 
1933 Majestic refrigerator line was pre- 
sented, and new sales plans discussed 
by Grigsby-Grunow officials. , 

Salesmen of the Chicago utility com- 
pany saw the new line presented by 
John F. Ditzell, assistant vice presi- 
dent of Grigsby-Grunow. A. R. John- 
son, sales promotion manager, showed 
the new literature and sales aids pre- 
pared for the 1933 season. 

Charles R. Klopp, field sales man- 
ager, demonstrated how some of the 
new sales promotion materials may be 
used in making a sale. Harry Alter, 
manager of Grigsby-Grunow’s north- 
ern Illinois division, spoke on the value 
of emphasizing to Chicago prospects 
the fact that Majestic refrigerators 
are made in Chicago. 

Oliver R. Hogue, general merchan- 
dise manager of the Commonwealth 
Edison Co., discussed the load-building 
qualities of electrical appliances, and 
Gardner S. Howland, assistant general 
manager of the utility’s electric shops, 
explained tests made with the Majestic 
refrigerator. 

Frank Fuller, supervisor of the com- 
pany’s electric shops, and W. T. Reace, 
supervisor of refrigeration for the util- 
ity, also made short talks at the meet- 
ing. T. H. Maginniss, Grigsby-Grunow 
field representative, presided. 


FIELD MEN TELL PROGRESS 
OF KELVINATOR DRIVE 


DETROIT—Progress of Kelvinator 
Corp.’s 1933 sales campaign was re- 
viewed by a number of the orzganiza- 
tion’s district managers at a two-day 
conference held here Feb. 14 and 15. 
Present were District Managers 5S. 
R. Kemp, Delavan, Ill.; H. A. Dahl, 
Chicago; Harry Kline, Atlanta, Ga.; 
C. R. Brogan, Alexandria, Va.; J. C. 
Burton, Wynnewood, Pa.; J. F. Crossin, 
Detroit; George Ewald, Pittsburgh; 


and S. A. Kelsey. 
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COMPANION 


MERCHANDISE 


WILLIAMS DESIGNS 
NEW WATER HEATER 


BLOOMINGTON, Ill.—The principle 
of the horizontal water chamber, util- 
ized in the railway locomotive as well 
as in larger types of heating boilers, is 
embodied in a new hot water heating 
unit recently introduced by the Wil- 
liams Oil-O-Matic Heating Corp. 

Through the use of the horizontal 
design, it has been possible to conduct 
the flames and heat backward from 
the end of the combustion space, then 
forward again, then backward, making 
three trips the length of the tank, be- 
fore the heat escapes into the chimney 
flue. 

The combustion of the fuel oil in the 
new Oil-O-Matic unit takes place in a 
central cylindrical chamber running 
lengthwise of the horizontal boiler, or 
tank. This cylindrical chamber is 
divided into four longitudinal pass- 
ages by a heavy block or monotile, 
which is molded of special fire-resist- 
ing clay material which absorbs heat 
from the passing flames and gases and 
stores it up to be later transferred to 
the surrounding water surfaces. 

Movement, or turbulence, in the 
water itself, is said to be accelerated 
by the widely distributed heating sur- 
face available through the use of the 
horizontal design. This increased tur- 
bulence hastens the transfer of heat 
throughout all the water, eliminating 
the tendency to heat unevenly. 

The operation of the oil burner unit 
in the new Oil-O-Matic water heater 
is intermittent, being controlled by a 
sensitive thermostat immersed directly 
in the water. The thermostat may be 
set at any temperature from 140° F. 
to 200° F. 

The fuel consumption of the burner, 
when operating, is fixed at % gal. of 
fuel oil per hour. The cost of operation 
is definitely predictable—an average of 
about 2 cents per 50 gal. of hot water 
with a 100° F. rise in temperature, or 
70 gal. of hot water with an 80° F. 
rise in temperature. 

The burner is designed to operate 
efficiently with oil as heavy as the No. 
4 type. 

The new unit measures 27 in high, 
5542 in. long, and 22% in. wide. It is 
entirely self-contained. 

Where a house-heating oil burner is 
installed, fuel for the water heater can 
be taken directly from the main 
supply, otherwise, a small indoor oil 
tank may be mounted near-by on a 
shelf or platform. 


NEW WAYNE BURNER TO 
TAKE PLACE OF 4 MODELS 


FT. WAYNE, Ind.—The Wayne Oil 
Burner Corp. has announced that its 
leading 1933 model domestic burner 
will replace four previous sizes and 
will offer to the trade the first auto- 
matic oil burner with a capacity range 
of from 400 to 3,000 cu. ft. of steam. 

This 1933 model burner is the result 
of 10 years of experimentation and 
pioneering, according to officials of the 
Wayne Oil Burner Corp. 

It is claimed that the dealer will now 
have a one size burner, with a mini- 
mum of parts, to take care of either a 
five-room cottage or a _ thirty-room 
mansion at a price below any previous 
small models. The new model will 
burn No. 3 oil. 

This same model S-4 burner is also 
adaptable for use either on a Wayne- 
Bass boiler burner unit, or on a 
Wayne-Dail air-conditioning unit, or 
any other type of coal, gas, or oil 
burning boiler. 


HUMIDIFIER CO. LAUNCHES 
ADVERTISING CAMPAIGN 


MINNEAPOLIS—The Cornelius Co., 
manufacturer of the “Vitalaire” auto- 
matic humidifier, has brought out a 
new prospect mailing piece with the 
themes, “You can save house heating 
costs and winter ills,” and “You can 
enjoy greater comfort and a new effi- 
ciency.” 

The piece is in booklet form, the first 
part telling about the dangers of im- 
proper humidification, and the _ re- 
mainder of the booklet explaining the 
mechanical features of the automatic 
humidifier. 


WARNER ELECTED OFFICER 
OF R.C.A. TUBE CO. 


SCHENECTADY, N. Y.— J. C. 
Warner, former vacuum tube engineer 
of the General Electric Co., here, has 
been named vice president of the 
R.C.A. Radiotron Co., at Harrison, N. 
J., according to E. T. Cunningham, 
president of the company. Mr. Warner 
has been associated with the Radio- 
tron company since 1931. 


Winners Selected 
In Majestic 
Contest 


CHICAGO—Prize winners in Ma- 
jestic’s “Oldest Radio” contest have 
just been announced with Mearl lh. 
Bussard of Monitor, Wash., capturing 
the grand cash award of $1,000. 
Twenty-three other cash awards were 
made to owners of the ‘Oldest Ma- 
jestics” entered in the contest. 


A. E. Gause of Tampa, Fla., won the 
second prize of $500; Mrs. Harry Smith 
of West Orange, N. J., won the $100 
third prize; and I. H. Gould of Char- 
leroi, Pa., received the $50 fourth prize. 
The remaining prize winners were 
awarded with cash prizes of from $10 
to $25. 


GEORGIA POWER STARTS 
SMALL APPLIANCE DRIVE 


ATLANTA—The  president’s plan, 
all-employe selling activity of the 
Georgia Power Co., which in the last 
five months of 1932 sold 55,000 smail 
appliances in this utility’s territory, 
got off to its 1933 start Feb. 1 with 
the opening of the sales campaign on 
the Universal electric iron. 

A quota of 2,000 electric irons has 
been set for this campaign, which 
closes March 10. Individual quotas 
have also been set for each depart- 
ment, district, and division. 

A promotional campaign will aid the 


employes, with bill stuffers featuring © 


the iron going out with all service 
statements for February, and special 
window displays being sent to each 
company store. 


700,000 OIL BURNERS SOLD 
DURING 10-YEAR PERIOD 


CHICAGO —Oil burner sales totaling 
700,000 burners have been made in the 
last 10 years, according to a statement 
made by Harry F. Tapp, managing 
secretary of the American Oil Burner 


. Association. 


Members Appointed to 
N. Y. Committee 


NEW YORK CITY—Members of the 
committee appointed by the Electrical 
Association of New York to promote 
a better public understanding of air 
conditioning, who will assist J. J. 
Donovan, manager of the air-condi- 
tioning department of General Electric 
Co., and chairman of the committee, 
are as follows: 

A. F. Callahan, Refrigeration Asso- 
ciation of New York; C. M. Eakin, 
manager, Frigidaire Sales Corp., New 
York branch; E. T. Lyle, vice presi- 
dent, Carrier Engineering Corp.; I. W. 
Baldwin, Westinghouse Electric & Mfg. 
Co.; C. R. Skinner, manager of indus- 
trial sales bureau, New York Edison 
Co.; and A. Sargent, president, Camp- 
bell Metal Window Corp. 


CHARLESTON DISTRIBUTOR 
FOR LYRIC APPOINTED 


CHARLESTON, W. Va. — Modern 
Appliance Co. of this city has been 
named as new distributor for Lyric 
radios in central West Virginia, ac- 
cording to Eugene R. Farney, presi- 
dent of the All-American Mohawk 
Corp., manufacturer of Lyric radios. 


ELGIN STOVE CO. MAKES 
STEEL KITCHEN CABINETS 


ELGIN, Ill.—Steel. kitchen cabinets, 
especially designed for use in all-elec- 
tric kitchens, are being manufactured 
by the Elgin Stove & Oven Co. here. 

Steel cabinets made by this company 
are installed in the first model kitchen 
installed in the General Electric Kit- 
chen Institute in Chicago, and some 
have been placed in the G. E. “kitchen 
on wheels.” 

Cabinet fronts have flush corners. 
Doors and drawer fronts have a 
liner welded to the exposed front en- 
closing a layer of sound-absorbing in- 
sulation. All openings are equipped 
with rubber bumpers. 

The cabinets are finished in high- 
grade synthetic enamel. Standard color 
combinations include green, white, 
ivory, tan, and gray. 


GRAY TO MANAGE SALES OF 
INCINERATOR FIRM 


DETROIT—William H. Gray, for- 
merly with the Hart Oil Burner Corp., 
has been appointed sales director of 
the Goodenow Incinerator Mfg. Co. of 
this city. 
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ECTRIC REFRIGERATION: 


Ra er 
ony, 


Every new devel- 
opment in com- 
mercial refrigera- 
tion finds Servel 
in advance of the 
field. Write today 
for full details of 
the profitableSer- 
vel dealership. 


Servel Sales, Inc., 
Evansville, Ind. 
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Selling the Need 


WEEK after the twenty-eighth annual con- 

vention of the A.S.R.E. held in December in 
New York City, we remarked in this column that 
the refrigeration engineers went back to first 
principles for their discussions during the meet- 
ing—there “seemed to be a general feeling that 
refrigeration engineering was running itself 
dizzy ...and that it was high time for the 
brotherhood to go back and study fundamentals.” 

Since the first of the new year, it has become 
evident that some refrigeration manufacturers 
have decided to go back to fundamentals, not only 
in the engineering phases of the industry, but in 
the field of salesmanship. 

Manufacturers’ sales managers and sales pro- 
motion managers are placing new emphasis upon 
the necessity for selling the need of electric re- 
frigeration during 1933. These officials believe 
that the country’s economic condition will con- 
tinue for some time to prevent housewives from 
spending money for furnishings and appliances 
unless they consider them absolutely essential to 
their families’ welfare. 

These sales executives are also aware that 
some retail salesmen have taken an attitude of 
indifference toward this important principle of 


refrigeration salesmanship—selling the need. 


Salesmen have assumed that all housewives have, 
during the past few years, naturally been sold on 
the idea and the need of electric refrigeration, 
and that sales presentations may skip lightly over 
this phase of refrigeration, and lay greatest em- 
phasis on specific points concerning equipment 
sold. 

CHARLES LOW, Norge Corp. merchandising 
counsel, made a flat and emphatic denial of this 
assumption when he addressed Norge distribu- 
tors at their meeting in Muskegon in January. 
He pointed out in his crystal-clear fashion that 
if housewives were as completely sold on electric 
refrigeration as some salesmen believe them to 
be, all salesmen would be jobless. Only production 
and delivery departments would be kept busy. 


With conditions such as they are today, he 
said, few persons will buy electric refrigeration 
unless they can justify the purchase in their own 
minds. They will not spend their money in 1933 
unless they feel that they are smart in making 
the purchase. The salesman’s job this year, de- 
clared Mr. Low, will be that of removing all 
doubt from the prospect’s mind as to whether the 
expenditure is justified. When there is some 
doubt, there will be no sale. The way to remove 
this doubt is to sell the need of electric refrig- 
eration, he asserted. 

Mr. Low’s words were these: “A salesman 
still has to sell the idea of electric refrigeration 
so that the prospect will feel good about buying, 
so she’ll feel justified in making the purchase, so 
she'll feel the economy of electric refrigeration.” 

A pre-publication review of the new sales 
training course prepared for General Electric kit- 
chen appliance salesmen reveals that the course 
will place considerable emphasis on selling the 
need for electric appliances, as it will outline 
various buying motives, the “need for coordinated 
arrangement of kitchen appliances . . . ways of 
tying up advantages and buying motives.” 

It is significant that Grigsby-Grunow Co., in 


its new vest-pocket-size manual for Majestic re- 
frigerator retail salesmen, sees fit to give first 
position in the book to instruction in selling the 
need for electric refrigeration. 

Majestic salesmen are told that most house- 
wives who do not already own electric refriger- 
ators are not sold on the need for it—else sales- 
men would rarely hear the arguments, “Can’t 
afford it,” “Can’t decide what to buy,” or “My 
refrigerator will do me for a while yet.” 

Kelvinator salesmen, too, are having it im- 
pressed upon them that they should not overlook 
the importance of selling the need of electric re- 
frigeration this year. In the latest issue of Sales 
Slants, publication for Kelvinator salesmen, it. 
outlines a number of points which may be used in 
convincing housewives that they need electric 
refrigeration. 

Among these points are the effect of proper 
refrigeration in retarding bacterial action, the 
poor results obtained from depending upon fluctu- 
ating winter temperatures for refrigeration, etc. 

It would appear that electric refrigeration 
sales executives have noted well the condition and 
state of mind of the buying public, and are arm- 
ing their retail sales forces properly for 1933 
selling activities. 


First Sales Reports 


UTOMOBILE sales figures comprise the 

first indicator to American business of the 
mood of the nation’s buying public. “As Maine 
goes, so goes the nation,” and as automobile sales 
go, so generally go sales of merchandise which 
has $100-and-up unit value. : 

Because of the fact the 1933 sales campaign 
staged by automotive manufacturers—who annu- 
ally get the first crack at the public purse—has 
resulted in a volume appreciably greater than 
that for the first two months of 1932, electric 
refrigeration manufacturers are feeling consid- 
erably encouraged. Their chance comes next, and 
they are preparing to take advantage of it. 

Already three of the refrigeration industry’s 
major manufacturing concerns have discovered 
that 1933 is at least getting off to a better start 
than 1932. JOHN F. DITZELL, general sales 
manager of the Grigsby-Grunow Co., has publicly 
announced percentage increase figures which 
show that Majestic is far ahead of last year. 


P. B. ZIMMERMAN, manager of the General 
Electric refrigeration department, told distribu- 
tors in Cleveland a couple of weeks ago that G. E. 
sales thus far are ahead of sales for the similar 
period in 1932; and a few days later GEORGE 
MASON, president of Kelvinator Corp., made the 
same declaration to the 20 Kelvinator salesmen 
who won trips to the factory as a reward for 
leading their respective divisions in the Burritt 
Christmas contest. 

When two of the three leaders are enjoying 
sales increases, the omens for the year would ap- 
pear to be good. Frigidaire is a month late getting 
under way this year, and like Henry Ford, is 
yet to make itself felt in the totals. 

What Frigidaire is going to break loose with 
this year is still a matter of conjecture, but re- 
ports have it that E. G. BIECHLER is getting 
all set in Dayton for a much bigger business than 
Frigidaire obtained last year. 

At the General Electric convention in Cleve- 
land a short time ago distributor after distributor 
proffered evidence of what—to his mind—were 
signals of loosening purse-strings. Most of them 
believe that they will shake hands with profits 
again. 

Moreover, the 20 Kelvinator salesmen referred 
to above—and they came from 20 different sec- 
tions of the country—also brought reports that 
money is loosening, and that people are thinking 
now in terms of hoarding goods, rather than 
money. 
Of optimistic statements and predictions the 
world has undoubtedly had too many, and readers 
of publications have been wise in discounting 
them heavily. ELECTRIC REFRIGERATION NEWS 
has refrained from indulging in blindfolded utter- 
ances of this nature. But when three of the 
largest manufacturers in the industry report sales 
increases, it should indicate to dealers who have 
been inclined to shut up shop and go fishing until 
better times that it might be a good idea to call 


on a few prospects. 


. 


Times Are Tough 
Publisher: 

First of all, I must say that it is 
with a great deal of regret that my 
subscription to ELectric REFRIGERATION 
News has expired and has not been 
renewed. I believe that I was one of 
the early subscribers and while there 
was any money coming in you got 
some of it. 

In addition, during my several years 
with the Frigidaire Corp. and almost a 
year with the Kelvinator Corp. in serv- 
ice educational work, I contacted with 
many hundreds of service men and 
salesmen and always boosted for your 
paper and I believe have been instru- 
mental in helping, in my small way, 
to increase. the number of “owner 
readers.” At present, I am not one of 
these, having to do like many others, 
read someone else’s when I can find 
one. 

At the present time, due to the fact 
that I have not had much return from 
refrigeration sales it is impossible for 
me to continue my subscription to 
ELEcTRIC REFRIGERATION NEWS. 

However, should conditions ever im- 
prove, I shall be very happy to renew 
my subscription. 

One thing I would like to call to your 
attention. Several advertisements have 
appeared in your paper for which I 
felt in some degree qualified. Even 
though I was not considered in the 
final decision and because of the fact 
that to gain any possible consideration 
it was necessary to furnish rather 
complete information about myself, it 
was felt that at least the courtesy of 
a reply was the least that could have 
been done. I know there are many 
more applicants for every position 
than there are positions available. 
Perhaps, after answering several of 
these advertisements, I have become 
wary of making any further effort in 


that direction. 
A SALESMAN. 


od 


Swell Job 


Mark O’Dea & Co. 
Advertising 
New York City 
Feb. 15, 1933. 
Editor: 

Every now and then I get a chance 
to go through an issue of ELEcTrRICc RE- 
FRIGERATION News, and it is just about 
the newsiest and breeziest sheet that 
passes through my hands. I don’t see 
how anybody connected with the in- 
dustry fails to look forward to going 
through each issue of it. You are do- 
ing a swell job and the advertising 
line-up looks good. 

Les HANNAH, 
Vice president. 


* e ° ‘ 
Engineering Articles 
Feb. 13, 1933. 
Editor: 

With me refrigeration is more of a 
hobby than a business. I have given 
it much study, done some highly suc- 
cessful work along this line and ex- 
pect to do more. 

Were I a younger man I would get 
in the refrigeration game at once. 
There is a grand opening in selling 
and installing small commercial refrig- 
eration. I would handle goods made 
by a good manufacturer and do my 
best to make them satisfactory regard- 
less of any guarantee. 

Some makers of ice refrigerators 
made extravagant claims in advertis- 
ing, and even make the same claims 
today. It so happens I have made over 
and insulated some of these refrigera- 
tors, only to find them nearly equal to 
two wooden shoe boxes nailed together 
with two sheets of building paper as 
insulation. 

These were not cheap refrigerators 
in price, some costing in the hundreds 
of dollars. Such makers refer to cheap 
mail-order house stuff, and makers of 
poor grade stuff, selling at a low price. 

How anyone could make a poorer re- 
frigerator than some of these, I would 
have to be shown. I have not worked 
on a refrigerator having the equal of 
%-in. good cork insulation. There are 
good honest goods and these are what 
I would handle. 

It is a fact that many sales agents 
know little about refrigeration. In 
talking with agents about a unit for 
a walk-in box I had made, I gave the 
insulation as equal to 5 in. of cork. 

He assured me that 3 in. was the 
limit of efficiency. His table gave the 
loss up to 3 in., the outside of box 
was smaller with 3-in. insulation than 
with the 5 in., but he used the larger 
size surface in rating the box, making 
no allowance for the two extra inches 
of cork. This made his rate not equal 
to the 3 in. 

Another agent said the loss through 
5-in. cork insulation would be 3.4 B.t.u. 
per degree difference. 

A third agent said I was wild when 
I told him I wanted non-frost coils. 
Said they were not efficient, that the 
lower the boiling point of refrigerant 
the more efficient. Said the gas was 
heavier and the compressor took in a 
greater charge. 

Yes, I learned much from agents, 


but the sixth agent did over $2,000 
worth of work and sales with nothing 
out as graft. 

I believe an agent should like his 
business and know it. Many agents, 
when they go to see a prospective 
customer, have an array of books to 
make the buyer think they have a 
battleship proposition on hand. They 
tell about Bit.u.’s, specific heat, the 
low and high sides, have an air of the 
magician; and it is a fact, some of 
them do not know how B.t.u.’s are 
calculated. 

I believe an agent should keep his 
feet on the ground, cut out his high- 
sounding talk and tell the buyer what 
his goods will do. B.t.u.’s mean noth- 
ing to the buyer, he wants refrigera- 
tion, to know cost of operation, serv- 
icing, etc. 

A neighbor purchased an electric 
water pump from a local dealer. In a 
few days the switch went wrong, the 
dealer was called, switch adjusted in a 
few minutes, and a charge of $10 made. 
These people were in the market for 
a very large electric refrigerator, but 
this charge opened their eyes and they 
continued the use of ice. 

I asked one agent his charge to serv- 
ice a refrigerator he sold. ‘He said 
$5 for the first hour, $2 per hour after 
that. This is all wrong; it’s no time 
to rob people these days. The manu- 
facturer giving a long guarantee will 
be the one to do business. 

I believe a good article once a month 
in ELEcTRIC REFRIGERATION NEWS on non- 
frost coils, humidity, wet and dry sys- 
tems, drying out systems, high and 
low sides, etc. would be a great help 
to sales agents. Every agent should 
subscribe to ELECTRIC REFRIGERATION 
News and read it. I handed a copy 
to an agent yesterday, and he will be 
a subscriber very soon. 

AN INSTALLATION ENGINEER. 


Even in the Alps 


Tricold Refrigerator Corp. 
296 Delaware Ave., Buffalo 
Feb. 23, 1933. 
Editor: 

Just thought you might be interested 
in learning that we have received a 
number of inquiries for the booklet 
“Refrigeration at the Cross-Roads” 
from foreign countries. We are 
prompted in giving you this information 
as in yesterday’s mail we received an 
inquiry from Switzerland from a cer- 
tain Marcel Etienne. We will attempt 
to put his address here, which is all 
Greek to us: Neuchatel, 10/2/33. 
Switzerland—aAv. de la Gare 8. 

This is apparently a true indication 
of the coverage your paper is now 


enjoying. i a Sees 
, . E. Ba 
Sales manager. 


Delaware Sales 
Trilling & Montague 
Norge Distributor 
N. W. Corner 7th and Arch Sts. 
Philadelphia 
Jan. 21, 1933. 
Editor: 

I am covering Delaware for Trilling 
& Montague, Philadelphia Norge dis- 
tributor. : 

In re your January 11 issue, you 
show Nema distribution of household 
refrigerators by states, and show 80 
for Delaware. 

As I understand the matter, those 
distributors that ship into Delaware 
from either Philadelphia or Baltimore 
do not submit itemized reports of such 
shipments to Nema. 

There remain then only two Wil- 
mington distributors of household re- 
frigerators, one for Copeland and one 
for Sparton, but from what I know of 
the operations of both distributors the 
number (80) listed above for Delaware 
seems far greater than they had that 
month. The same applies to previous 
months’ reports I have noticed. 


Could you tell me just how these 

state figures per month are compiled? 
S. OSWALp. 
Answer: 

The Nema statistics are simply a 
compilation of figures submitted to the 
National Electrical Manufacturers 
Association by their members, and dis- 
tribution by states can at best be only 
approximate because many manufac- 
turers do not have exact information 
at all times as to dealer and distribu- 
tor stocks. 


More Copeland News 


Berner & Conroy 
Copeland dealer 
Bloomington, IIl. 

Feb. 11, 1933. 


Editor: 

I wish to take this opportunity of 
congratulating you upon the splendid 
work you are doing for the industry. 
Unquestionably, the News is the finest 
example of everything that a trade 
paper should be. You are to be com- 
plimented particularly upon the prompt 
action and ability which gives the 
readers of the News the news while it 
is still news. (Incidentally, there is a 
lot of “news.”) 

In closing, I. would make only one 
suggestion for the improvement of 
your publication. It is this: Give us 
more news of Copeland activity 
throughout the year. I have a feeling 
that there will be plenty to give. 

W. M. 
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ON RADIO LOTTERIES 


WASHINGTON, D C.—The broad- 
casting of lotteries or similar schemes 
is barred in the radio bill which 
originated in the House of Representa- 
tives and which was passed by the 
Senate on Feb. 10, with a number of 
amendments. 

The Senate revised the House provi- 
sion as to the prohibition of radio 
lotteries to conform with the law which 
forbids the publication of lottery 
schemes in newspapers. 

The bill, which now goes to confer- 
ence between the House and Senate, 
amends the basic radio law of 1927, 
which has been regarded as the first 
comprehensive legislation relating to 
control of broadcasting and commer- 
cial wireless enterprises. 

An analysis of the amendment re- 
lating to the prohibition of lottery 
broadcasting, follows in part: 

“Section 13 is a new provision in the 
radio law and provides that no person 
shall broadcast by means of any radio 
station, for which a license is required 
by any law of the United States, any 
information concerning any lottery, 
gift enterprise, or similar scheme, 
offering prizes dependent in whole or 
in part upon lot or chance. 

“Your committee has substituted a 
new section for section 13. The pur- 
pose of the new section is identical 
with the section passed by the House; 
but your committee believes the lan- 
guage of the new section more nearly 
places radio stations on the same basis 
as newspapers in connection with the 
broadcasting of information as _ to 
lotteries.” 


Leonard Offers Lantern 
Slides to Dealers 


DETROIT—Lantern slides for ad- 
vertising in motion picture houses 
have proved to be in great demand 
among Leonard dealers in towns and 
smaller cities, according to A. M. Tay- 
lor, merchandising director of the 
Leonard Refrigerator Co. 

To fill this demand, the company has 
arranged to supply its dealers with a 
set of lantern slides for use in motion 
picture houses that are equipped to 
show them, Mr. Taylor announced. 


WESTINGHOUSE PUBLISHES 
BOOK ON LUMINAIRES 


EAST PITTSBURGH, Pa.—A new 
publication illustrating Westinghouse 
luminaires has recently been dis- 
tributed by the Westinghouse Electric 
& Mfg. Co. 

Showing the varied applications of 
ultra-violet radiation in combination 
with lighting units and as separate fix- 
tures, this 16-page publication lists 
each unit giving specifications and 
applications. 


CHRYST JOINS STAFF OF 
BROOKE, SMITH & FRENCH 


DETROIT—Theodore L. Chryst, for- 
merly of the public relations staffs of 
Frigidaire Corp. and the Geyer Co., 
both of Dayton, has joined the publi- 
city department of Brooke, Smith & 
French, Inc., Detroit agency, which 
handles the advertising of Kelvinator 
Corp. and the Leonard Refrigerator 
Co. 


ADVERTISING AND 
SALES PROMOTION 


BILL PROPOSES BAN 


Westinghouse Tests 
Display Truck 


DETROIT — The Westinghouse 
“showroom on wheels,” a traveling dis- 
play of electrical appliances made by 
the Westinghouse Electric & Mfg. Co., 
will wind up its journeys in the Chi- 
cago district in the near future and 
will then tour the central district of 
the Westinghouse Electric Supply Co., 
according to H. J. Lavner, central dis- 
trict sales manager. 

This “showroom on wheels” is a 
truck fitted out with the many elec- 
trical appliances manufactured by 
Westinghouse. Officials of the West- 
inghouse Electric Supply Co. believe 
that it will bring the Westinghouse 
line of appliances closer to prospec- 
tive dealers and the consuming public. 

The current activity with the truck 
is in the nature of a test, and if results 
warrant it, a half dozen such trucks 
may be doing duty in the various sales 
districts by the end of the summer. 

A feature of the “showroom on 
wheels” is its expanding sides. A dais 
on each side of the interior of the 
truck fits snugly over the wheel hous- 
ing and against the side of the truck. 
On one side are the major appliances 
such as the range and washing ma- 
chine, and on the other side there are 
rows of drawers, fitted with compart- 
ments to hold the smaller appliances. 
The refrigerator is placed at the front 
of the truck, with its door facing to 
the rear. 

When the truck is traveling on the 
highway, the two raised interior plai- 
forms rest almost against each other, 
leaving no aisle between them. To 
make an aisle between them, the 
demonstrator has only to push a 
button and the sides of the truck slide 
outward. 

Considerable pains have been taken 
to provide the proper lighting. The 
roof of the truck has been built up 
with windows so that it appears not 
unlike a penthouse, and special win- 
dows have also been placed in the side 
panels to get the full advantage of 
natural daylight. 

The ceiling over each compartment 
is fitted with floodlights for night 
lighting. 

The entrance door is at the front 
and the exit door at the rear. 

On its present “test” trip the truck 
is being taken to medium sized towns 
where the local dealer endeavors to 
make arrangements to park the truck 
near a prominent theater or confec- 
tionery. All the appliances operate on 
a 110-volt current, and a single cord 
plug-in arrangement has been devised 
so that the equipment can be put in 
operation if the dealer can make ar- 
rangements with a storekeeper to plug 


| in on his lighting circuit. 


The demonstrator who travels with 
the truck invites the theater or con- 
fectionery patrons to step.in and look 
over the display of merchandise. 

The “showroom on wheels” is also 
expected to prove a boon to wholesale 
salesmen contacting dealers, who have 
often found it difficult to induce pros- 
pective dealers to come to hotels or 
central offices where the entire line of 
merchandise can be displayed. 

It is also pointed out that in the 
case of special sales drives on a par- 
ticular appliance, the entire truck can 
be given over to a display of the one 
appliance. 

According to Mr. Lavner, the truck 
will stop at the following cities during 
its tour of the central district: 

Saginaw, Bay City, Flint, Grand 
Rapids, Lansing, Kalamazoo, Battle 
Creek, Jackson, Ann Arbor, Ypsilanti, 
and Muskegon. 


Telling a Story by a Display 


The sale of 180 General Electric refrigerators to the Stuyvesant apart- 
ments, Buffalo, made possible this window display of Frank W. Wolf Co. 
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Truck to Aid Dealers 
¥ ay a Z 4 


This truck, equipped with Westinghouse appliances, is being used to help 
dealers in Michigan towns demonstrate their products. 


SPARTON DEALERS TO USE 
PRESENTATION BOOKLET 


JACKSON, Mich.—A written presen- 
tation of the Sparton line of electric 
refrigeration has been prepared for 
dealers by Sparks-Withington Co. 

The following subjects are covered, 
appearing in the order given: the re- 
frigeration market, the company back 
of the product, Sparton factory facili- 
ties, catalog of the 1933 line, features 
of the Sparton unit, sales features of 
the Sparton refrigerator, advertising 
and promotional media, merchandising 
helps, sales schools, and guarantees. 

Illustrations are plentiful and are 
done in colors. ; 


Non-Stop Piano Player 
Promotes Sales 


NEW ORLEANS—The Barnett Fur- 
niture Co., here, recently engaged the 
world’s non-stop piano player cham- 
pion to play continuously for 50 hours 
in a display window devoted exclu- 
sively to Apex products, according to 
N. A. Barnell, Apex representative. 

Demonstrations of Apex appliances 
were constantly in progress while the 
man was playing the piano. A public 
address system relayed the music and 
sales talks to the audience. Coffee 
and cake were served to people who 
came into the store. 

Forty Apex units were sold as a re- 
sult of this sales promotion stunt. 


NORGE BOOKLET PRESENTS 
FEATURES OF 1933 MODELS 


DETROIT—Models in the new 1933 
line of Norge refrigerators are pre- 
sented against colored backgrounds, 
and features of the cabinet and me- 
chanism are profusely illustrated in 
the catalog for prospects which has re- 
cently been introduced by Norge Corp. 

Pictures and specifications of the 
various models take up the front part 
of the book, while the latter part is 
given over to a description of the fea- 
tures embodied in the new Norge. 


G. E. Program Gets 
1,234 News Stories 


CLEVELAND — Collection of 1,234 
clippings from daily newspapers in 
which the General Electric Sunday 
radio program has had special men- 
tion during a 29-day period has been 
reported to Walter J. Daily, advertis- 
ing and sales promotion manager of 
the G. E. refrigeration division. Mr. 
Daily estimates that these clippings 
represent only 60 per cent of the stor- 
a about the radio broadcast 
so far. 


NEW JERSEY DEALER USES 
ICE PICKS AS SOUVENIRS 


RED BANK, N. J.—Passing out ice 
picks as souvenirs in order to seil 
electric refrigerators is the newest 
merchandising stunt of Clyde Mason, 
Westinghouse dealer here. 

Mr. Mason’s idea is that everybody 
would like to have an electric refrig- 
erator, but that many people will have 
to make the old ice box do for awhile. 

He figures that every time ice box 
owners use his ice pick to chip off a 
piece of ice for that glass of gingerale, 
they will think of his store and the 
electric refrigerator they hope to buy. 


ERATION 


DETROIT, MICHIGAN 


A fact THAT 10 Years IN THE REFRIG- 
INDUSTRY HAS TAUGHT US 


_. . . Constructive 


BUILDING Pays BEST 


We do our utmost to build into the public mind 
a high conception of the safety and dependability 
of electrical refrigeration in general. Naturally, 
we help our competitors by doing so—but in the 


long run we feel we help ourselves far more. 


UNIVERSAL COOLER CORPORATION 


BRANTFORD, ONTARIO 


MANUFACTURERS OF A COMPLETE LINE OF HOUSEHOLD 
AND COMMERCIAL 


EQUIPMENT 


REFRIGERATION 
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ELECTRIC REFRIGERATION NEWS, MARCH 1, 1933 


Muffly Develops Refrigerator to 
Operate in ‘Off-Peak’ Hours 


NEW YORK CITY—A new method 
of operating refrigerators during the 
“off-peak” hours of a power com- 
pany’s lines has been developed by 
Glenn Muffly, last year’s president of 
the A.S.R.E. and until recently special 
consultant for the Nema refrigeration 
division. 

Associated with Mr. Muffly at his 
headquarters at 535 Fifth Ave. are J. 
G. De Remer, consulting engineer and 
inventor of the mercury compressor 
which the Savage Arms Corp. pro- 
duced several years ago, and G. W. 


Dunham, former president of the So-. 


ciety of Automotive Engineers and an- 
other prominent figure in the develop- 
ment of the Savage machine. 

“Off-peak” refrigerators will run 
only during “off-peak” hours, Mr. 
Muffly explains, storing up refrigerat- 
ing effect in an eutectic brine tank 
provided with the refrigerator’s evapo- 
rator, so that no power will be re- 
quired during peak periods of power 
demand. 

The plan contemplates licensing a 
number of the leading refrigerator 
manufacturers to produce “off-peak” 
refrigerators under the patents owned 
by Mr. Muffly and Mr. De Remer. 


- These manufacturers would sell “off- 


peak” refrigerators through their regu- 
lar sales outlets, with the aid of spe- 
cial cooperation from power compa- 
nies. This cooperation is expected by 
sponsors of the plan to take the form 
of a credit to the purchaser on the 
original cost of a refrigerator, ar- 
ranged by the utility and the dealer. 

A utility will usually grant a special 
rate for current consumption in “off- 
peak” hours, hence issuance of a credit 
on the purchase price would be un- 
necessary in the case of apartment 
houses because these installations 


would probably be given the “off-peak” 
rate, according to Mr. Muffly. 

To illustrate the economic phases of 
operating “off-peak” refrigerators, Mr. 
Muffly shows the curves appearing on 
this page. The first three curves were 
taken from a paper presented by 
Harry W. Snow of the Detroit Edison 
Co. before the December, 1928, conven- 
tion of the A.S.R.E. 

Fig. 1 shows the hourly current de- 
mand of 1,000 Detroit residences with- 
out electric refrigerators. Recording 
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meters were used to obtain this data. 
The load factor was only 38 per cent. 

Fig. 2 shows the hourly demand 
thrown on the Detroit Edison power 
lines by 1,000 electric refrigerators of 
popular makes and sizes. Mr. Muffly 
points out that while the refrigeration 
demand has a very good load factor, 
what little peak it has falls in the 
same hours as does the lighting peak 
in Fig. 1. 

The result of placing electric refrig- 
erators in 1,000 homes is pictured in 
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Fig. 3, a curve made by adding the de- 
mand of Fig. 2 to that of Fig. 1. 

Fig. 4 portrays the distribution of 
the refrigeration load with 1,000 “off- 
peak” refrigerators on the lines. This 
graph assumes the same number of 
total kilowatt-hours as Fig. 2, but dis- 
tributed according to the “off-peak” 
method of refrigerator operation de- 
veloped by Mr. Muffly and his asso- 
ciates. 

In this curve the refrigerators begin 
to cut off the lines at 3:30 in the 
afternoon for a five-hour idle period, 
the last one cutting off at 6:30 p. m. 
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March 22 Specifications Issue 
of Electric Refrigeration News 


Make a note of the date. 


It is one of the greatest advertising opportunities of the year. 


This is the issue in which we will list up to date the specifications 
of all domestic refrigerator models. 


This information is of intense interest to every executive, engineer, 
distributor, dealer, service man and salesman in the industry. 


Last year the sale of extra copies of Specifications issues ran over 
9,500 copies, and this year the demand for this information should 


be even greater. 


This means that the advertising story of every refrigerator manu- 
facturer, every component part manufacturer, and in fact, the story 
of any manufacturer who sells to the refrigeration industry will have 
a much greater distribution than usual with a background of editor- 
ial information that is in great demand. 


Tell the Facts to Distributors, Dealers and Salesmen 


In the advertising columns of Electric Refrigeration News you can 
“get over’ to distributors, dealers and salesmen the facts that they 


ought to have. 


The “trade” knows and talks with assurance about 


products that are consistently advertised in Electric Refrigeration 


News. 


lf YOUR product spells quality, give this ammunition to the men 
They want the facts with which to meet 


on the firing line. 
competition. 


At 8:30 in the evening those that 
stopped at 3:30 come back on again, 
and by 11:30 they are all back on the 
lines, he explains. 

The demand curve for 1,000 homes, 
all of which have “off-peak” refriger- 
ators, is pictured in Fig. 5. This as- 
sumes a refrigeration load character- 
istic like that in Fig. 4. Actually, Mr. 
Muffly believes, the “off-peak” refrig- 
eration load will reach a higher point 
just after the off period than just be- 
fore the refrigerators started cutting 
off at 3:30 p. m., filling in more of 
the valley in the early morning hours 
and reducing the 7:30 peak. 

The next curve, Fig. 6, recognizes 
the existence of 17 per cent saturation 
of electric refrigerators in this coun- 
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try, which are aiready installed with- 
out the “off-peak” feature. The curve 
shows the “off-peak” load of 500 refrig- 
erators and 170 regular refrigerators, 
producing a load factor of 58 per cent 
as compared with 38 per cent in Fig. 1. 

Another curve, which is not repro- 
duced here because of space limita- 
tions, shows how the total combined 
industrial and domestic load of a dis- 
tribution system might be raised from 
72.5 per cent to 81 per cent by opera- 
tion of “off-peak” refrigeration amount- 
ing to 12 per cent of the original load, 
if the refrigerators were run only be- 
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tween 11 at night and 7 o'clock in the 
morning. 

Mr. Muffly points out that while the 
refrigeration load of itself does not 
produce peaks, when added to the 
existent load of peaks and valleys it 
raises the peaks. The purpose of the 
“off-peak” refrigerator is to fill in the 
valleys. 

Design of an “off-peak” refrigerator 
involves the use of an evaporator with 
a tank containing eutectic solution in 
close thermal relation witn the expan- 
sion element, according to Mr. Muffly. 
The evaporator may have any common 
method of refrigerant control. 

The eutectic tank must have suffi- 
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cient volume to provide a hold-over 
effect for about six hours, and produce 
ice cubes while the machine is idle. 
Either steel or non-ferrous sheets may 
be used for the tank. 

The control is automatic, he ex- 
plains, keeping the temperature con- 
stant by thermostatic means, and 
cutting the current off during the peak 
hours. Elements of the control are a 
thermostatic switch plus an electric 
clock. The clock has an extra shaft 
rotating once a day which carries a 
cam to modify the thermostatic action 
of the switch. 


COLLIER, TRAVIS APPOINTED 
TO KELVINATOR DEPT. 


DETROIT—R. D. Collier has been 
appointed New York representative 
and R. C. Travis has been made Chi- 
cago representative of Kelvinator 
Corp.’s national business department, 
according to A. H. Reinach, manager 
of the division. 

Mr. Collier was formerly general 
sales manager of the Parsons Electric 
Co., Kansas City, Mo. He has also 
been associated with Kelvinator's 
Washington, D. C., distributorship. 


CONCERN TO FINANCE, 
PROMOTE UNIT SALES 


LOS ANGELES— Lincoln Accept- 
ance Corp. here, at one time an opera- 
tor—under another name—of 35 elec- 
tric appliance chain stores in southern 
California, has established a business 
as wholesale supply, finance, and sales 
promotion organization for a number 
of Norge refrigerator dealerships in 
the Los Angeles territory. 

The company has set up electrical 
appliance departments in these retail 
stores, and supplies the dealers with 
Norge refrigerators and other appli- 
ances. 

When the appliances are sold by the 
dealers on a time payment basis, the 
acceptance company handles all paper. 
Its third activity is that of advising 
these dealers in matters of sales pro- 
motion, and furnishing them with pro- 
motional material. 

Each dealership is provided with 
names of appliance prospects found by 
the Lincoln organization, and receives 
advertising materials prepared for use 
in local newspapers. 

The acceptance corporation also as- 
sists each dealer in finding and em- 
ploying good salesmen, and gives the 
latter a course in sales instruction 
after they have joined the Norge deal- 
ership. 

Sales contests among the dealersh'ps 
served by the company are the best 
means of increasing sales, according to 
Frank E. Ford, manager of the finance 
company. All contests are one mcnth 
in length, and have a definite theme. 

Special contests are held among all 
stores occasionally for cleanup sales of 
old-model and slow-moving appliances. 

The acceptance corporation coopeyr- 
ates with its dealerships in staging 
various types of appliance demonstra- 
tions before women’s organizations in 
small towns near Los Angeles, and arz 
considered by Mr. Ford as excellent 
sales promotion schemes. 

He estimates that one-third of all 
sales made by his company’s dealers 
results from follow-up calls on users, 
one-third from cold canvass calls, and 
one-third from the dealers’ regular 
store traffic. 

The company recommends that all 
dealers have their salesmen call on a 
customer once a month for three 
months after a purchase, and at bi- 
monthly intervals thereafter. 


YOUNG FAVORS NEW PLAN 
OF UTILITY ORGANIZATION 


WASHINGTON, D. C.—A type of 
business organization in the public 
utility field where not more than one 
holding company would be superim- 
posed over any one group of operation 
companies is the goal towards which 
legislators and business leaders should 
work, recently declared Owen OD. 
Young, chairman of the board of Gen- 
eral Electric Co., in testimony befcre 
the Senate subcommittee investigating 
the affairs of the Insull companies. 

Complicated organization with “hold- 
ing companies superimposed upon 
operating companies, and other hold- 
ing companies superimposed upon 
those holding companies, and with in- 
vestment companies and _ affiliates,” 
makes it impossible for management 
to keep track of transactions or for 
an accounting system to be devised 
which would not be misleading to the 
officers themselves, Mr. Young de- 
clared. 

Mr. Young also declared that there 
should be a provision for the move- 
ment of money only from holding com- 
panies to operating companies, except 
where there is payment for service or 
for capital investment. 


BASSETT COMMENDED BY 
FACTORY OFFICIALS 


DETROIT—Richard R. Bassett, 
leading Kelvinator retail salesman dur- 
ing the period of the 1932 Kelvinator 
derby, was personally commended by 
Kelvinator officials when he visited the 
factory last week with a group of 
Virginia Public Service Co. officials. 

Members of the party visiting the 
factory, in addition to Mr. Bassett, in- 
cluded the following: R. H. Giedd, 
commercial manager, Newport News; 
William T. Coe, Alexandria; B. L. 
Gamble, Charlottesville; H. J. Wise, 
South Boston; and R. W. Timberlake, 
Clifton Forge. C. R. Brogan, district 
manager, also came to Detroit with 
the Virginians. 


CHARTER TOPPERS’ CLUB 
MEMBER KILLED 


MILWAUKEE—J. P. Goldschmidt, 
charter member of the General Elec- 
tric refrigeration department Toppers’ 
Club, was killed two weeks ago when 
his car turned over while he was driv- 
ing from Madison, Wis., to his home 
here. 

Mr. Goldschmidt, who was 52 years 
old, began his career with the E. H. 
Schaefer Corp., General Electric dis- 
tributor here, and rose to the position 
of retail sales manager. 

Last September he became manager 
of the Madison Gas & Electric Co. 
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ELECTRIC REFRIGERATION NEWS, MARCH 1, 1933 


PATENTS 


ISSUED FEBRUARY 14, 1933 


1,897,095. REFRIGERATOR BOX AND 
SYSTEM OF REFRIGERATION. John H. 
Wooll, San Francisco, Calif. Filed Oct. 28, 
1980. Serial No. 491,671. 8 Claims. (Cl. 
62—91.5.) 

1. In a refrigerator box, a fluid con- 
tainer carried by a first removable sec- 
tion of the box, a fluid in said container, 
and a second section of the box removable 
directly over said container so that a 
refrigerant can be placed upon said con- 
tainer to receive heat transmitted from 
within said box through said fluid in said 
container to said refrigerant. 


1,897,178. REFRIGERANT COMPRES- 
SOR COOLING SYSTEM. Lawrence A. 
Philipp, Detroit, Mich., assignor to Kel- 
vinator Corp., Detroit, Mich., a Corpora- 
tion of Michigan. Filed March 14, 1930. 
Serial No. 435,938. 15 Claims. (Cl. 62—115.) 

1. A refrigerant condensing unit com- 
prising a compressor for increasing the 
pressure of refrigerant fluid exhausted 


45 1,897,178 


from a refrigerant evaporating unit, a con- 
denser for receiving the fluid discharged 
from the high side of said compressor, 
means associated with the compressor for 
retaining a quantity of cooling fluid in 
thermal contact therewith, and a _ heat 
radiating device connected to said means 
for radiating the heat absorbed thereby. 


1,897,192. FRONT PLATE CONSTRUC- 
TION FOR TRAY COMPARTMENTS. 
Harold A. Greenwald, Detroit, Mich., as- 
signor, by mesne assignments, to Kelvin- 
ator Corp., Detroit, Mich., a Corporation 
of Michigan. Filed Oct. 14, 1929. Serial 
No. 399,544. 2 Claims. (Cl. 62—116.) 

1. In combination, an ice tray compart- 


ment having an open forward end and 
provided at said end with a marginal 
laterally extending flange, and a front 
piece for the compartment comprising a 
substantially flat plate having an opening 
receiving the lateral flange and having 
laterally extending substantially flat wing 
portions provided with openings for re- 
ceiving refrigerator instruments. 


—_—-—_ 


1,897,199. COMPRESSOR. Mahlon W. 
Kenney, Elmhurst, Ill., assignor, by mesne 
assignments, to Grigsby-Grunow Co., a 
Corporation of Illinois. Filed March 30, 
1931. Serial No. 526,312. 7 Claims. (Cl. 
230—232.) 

5. A compressing system comprising a 
compressor adapted to operate upon a gas, 
said compressor being provided with in- 
take and exhaust ports, a chamber having 
a body of liquid therein in communication 
with said exhaust port, said exhaust port 
being adapted to release a substantial por- 
tion of the compressed gases beneath the 
surface of the liquid, and an auxiliary port 
within the high pressure region in said 
chamber above said liquid in communica- 
tion with said exhaust port, whereby when 
the compressor stops back-flow of said 
liquid into said compressor will be avoided. 


1,897,205. REFRIGERATION APPARA- 
TUS. David E. Maccabee, Elmhurst, II1., 
assignor to Grigsby-Grunow Co., Chicago, 
Ill., a Corporation of Illinois. Filed Aug. 
8, 1931. Serial No. 554,728. 8 Claims. (Cl. 
62—116.) 

1. In a refrigerator of the mechanical re- 
frigeration type having a fan or similar 
means for establishing a flow of air in the 
neighborhood of said refrigerating appara- 
tus, the combination of an air inlet giving 
access to said refrigerating chamber from 
the outside, and an air exhaust, one end of 
said exhaust being disposed within said 
refrigerating chamber and the other end of 
said exhaust being disposed in proximity 
to said fan, whereby when said fan is 
operated a forced circulation of air through 
the refrigerating chamber is established, 
the flow of air being so small in compari- 
son to the volumetric capacity of the re- 
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frigerating chamber as to have a negligible 
effect on the refrigeration process. 


1,897,209. ABSORPTION REFRIGERAT- 
ING APPARATUS. Rudolph S. Nelson, 
Rockford, Ill., assignor to The Hoover Co., 
North Canton, Ohio, a Corporation of Ohio. 
Filed Jan. 14, 1931. Serial No. 508,572. 6 
Claims. (Cl. 62—119.5.) 

1. A vessel suitable for use as an evapo- 
rator or an absorber of refrigerating ap- 
paratus comprising sections of pipe sub- 
stantially elliptical in cross-section welded 
together to form a substantially rectangu- 
lar shaped coil, certain of said sections 
having spaced transversely extending 
ridges formed along the bottom to provide 
for the formation of pools of liquid when 
the vessel is in use. 


1,897,223. PROCESS AND APPARATUS 
FOR OPERATING CONTINUOUS AB- 
SORPTION MACHINES. Edmund Alten- 
kirch, Neuenhagen near Berlin, Germany, 
assignor to Siemens-Schuckertwerke Ak- 
tiengesellschaft, Berlin-Siemensstadt, a 
Corporation of Germany. Filed Oct. 24, 
1929, Serial No. 402,027, and in Germany 
Oct. 26, 1928. 9 Claims. (Cl. 62—119.5.) 

1. In a normally continuous, open circu- 
lation absorption machine including an 
evaporator and an absorber in its conduit 
system, the method of operating said ma- 
chine at substantially normal output in- 
termittently with a restricted artificial 
heat supply, which consists in producing 
and storing during the normal heat supply 
to the machine at normal operation exces- 
sive amounts of condensed operating 
medium in the evaporator, and permitting 
the evaporation of said stored medium dur- 
ing the restriction of heat supply, and in 


maintaining the absorption liquid circula- 
tion through the absorber during said re- 
striction, whereby the production of cold 
by the evaporator is continued during the 
period of restricted heat supply. 


1,897,426. RAILWAY REFRIGERATOR 
CAR. Garth G. Gilpin, Riverside, Ill., as- 
signor to Union Metal Products Co., Chi- 
cago, Ill., a Corporation of Delaware. Filed 
Dec. 5, 1930, Serial No. 500,158. Renewed 
July 5, 19382. 7 Claims. (Cl. 62—19.) 

1. A bulkhead for a railway refrigerator 
car having spaced apart side walls com- 
prising a plurality of horizontally disposed 
beams having their opposite ends secured 
to said side walls respectively, an insula- 
tion secured to said beams on one side 
thereof, and a netting secured to said 
beams on the other side thereof, said 
beams being provided with apertures to 
allow circulation of air between the in- 
sulation and the netting. 


1,897,559. LIQUID COOLING SYSTEM. 
Herbert C. Kellogg, Detroit, Mich. as- 
signor to The Russ Mfg. Co., Cleveland, 
Ohio, a Corporation of Ohio. Filed April 
27, 1928. Serial No. 273,248. 13 Claims. 
(Cl. 62—7.) 

1. The combination with a liquid storage, 
tank, of a liquid supply line delivering 
into the tank, means for cooling liquid 
during its passage through said supply 
line, and a thermally controlled valve in 
said liquid supply line sensitive to varia- 
tions in the temperature of the liquid in 
the portion of said line between the cool- 
ing means and the discharge point for 
regulating the flow through said supply 
line to the tank. 


1,897,723. REFRIGERATING DEVICE. 
Walter H. Free, New Rochelle, N. Y. 
Filed April 29, 1927. Serial No. 187,562. 8 
Claims. (Cl. 62—93.) 

5. A refrigerating device comprising a 
container, and an ampule of liquefied 
gaseous refrigerant in said container, said 


wi nw 
1,897,723 


ampule being adapted to be broken by im- 
pact on the container to permit the re- 


frigerant to expand within the container 
whereby a cooling action is produced. 


1,897,907. REFRIGERATING UNIT. Max- 
well R. Karge, Brockport, N. Y. Filed Feb. 
8, 19382. Serial No. 591,550. 25 Claims. (Cl. 
62—115.) 

1. A refrigerating unit including a com- 
pressor and a condenser attached thereto, 


1,897,907 


an evaporator projecting laterally from 
said combined compressor and condenser 
and forming a supporting member therefor. 


1,897,955. COIN CONTROLLED SWITCH. 
Frank Hoke, Indianapolis, Ind., assignor 
to Holcomb & Hoke Mfg. Co., Indianapolis, 
Ind., a Corporation of Indiana. Filed 
March 31, 1928. Serial No. 266,208. 8 Claims. 
(Cl. 200—105.) 

4. Circuit-controlling mechanism compris- 
ing a pair of contact members insulated 
from each other, a brush adapted to bridge 
said contact members, and mechanism for 
moving said brush comprising a spur 
wheel operatively connected to said brush, 
a dog reciprocably mounted adjacent said 
wheel, means for moving said dog in one 
direction to effect movement of said wheel, 
a latch positively actuated by such move- 
ment of said dog to engage said wheel, 
and means cooperative with said dog to 
move and hold said dog out of cooperative 
relation with said wheel at each extremity 
of the stroke of said dog. 

1,897,957. REFRIGERATOR ELEMENT 
AND METHOD OF PRODUCING SAME. 
George H. Rossebo and Frank Hoke, 
Indianapolis, Ind., assignors to Holcomb & 
Hoke Mfg. Co., Indianapolis, Ind., a Cor- 
poration of Indiana. Filed Sept. 26, 1930. 
Serial No. 484,479. 1 Claim. (Cl 20—56.5.) 

The combination with a polygonal plate, 
of an endless strip of resilient material, 
such strip being formed, upon its inner 
surface, with a continuous groove adapted 
to receive the edges of said plate, and said 
strip further being formed with a plurality 
of slots therethrough for the reception of 
the corners of said plate. 


Equip your refrigerators with Delcos, the 
motors that were developed expressly for 
electric refrigeration service. They’re the 
strongest “links’” you could provide in the 
chain of refrigeration performance. 


Delco motors have met the test of time. They 
are giving satisfaction in more than two 
million household refrigerators in use today. 


REFRIGERATOR 


IS NO 


BETTER 


THAN 
ITS MOTOR 


They are quiet, when starting as well as 
when running. They do not draw starting 
current in excess of domestic limitations. 
They do not interfere with radio reception. 


They require little attention—you can get 
Delco motors with Sealed Lubrication that 
will run for years without even requiring re- 
oiling. And you can get Deico motors with 


a new rubber-cushion mounting that elimi- 
nates vibration and muffles electrical hum. 


Delco refrigerator motors always fit their 
jobs, electrically as well as mechanically, for 
every Delco split-phase, repulsion-induction, 
or condenser-transformer type motor is indi- 
vidually engineered to fit the exact needs of 
the compressor unit it drives. 


DELCO PRODUCTS CORPORATION - DAYTON, OHIO 
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ELECTRIC REFRIGERATION NEWS, MARCH 1, 1933 


Special Windings Developed by Motor 
Engineers to Start Small Units 


By Ralph Ehrenfeld, Manager, Small Motor Engineering Department 
Westinghouse Electric & Mfg. Co. 


advanced and the performance requirements have changed, 


Faw: year to year as the application of small motors has 


new types of motors have been developed by the motor manufac- 


turers. 


Because of the fact that only single-phase power is 


ordinarily available where fractional-horsepower motors are to be 
operated, various schemes have been devised for starting single- 


phase induction motors in order that© 


they may have the required starting 
torque and pull-in torque. 


If power is applied to one phase of a 
polyphase motor, the motor will not 
develop a starting torque due to the 
fact that a rotating field is not pro- 
duced, as is the case when all phases 
of the motor are connected to the 
source of power. 


This lack of rotating field in a 
single-phase motor makes it necessary 
to produce a rotating field artificially 
during the starting period, or develop 
a type of motor which during its start- 
ing period is not an induction motor. 


Classes of Motors 


Split-phase motors and capacitor 
motors fall in the first class and re- 
pulsion-start induction motors are the 
latter class. In the split-phase motors, 
capacitor-start motors, and repulsion- 
start induction motors, the running 
conditions are identical. 


A single main winding is connected 
to the line, and the rotating field is 
produced by a combination of the cur- 
rent in the stator and induced cur- 
rents in the rotor. Capacitor motors, 
which have their auxiliary winding 
energized during normal running, are 
similar in performance to polyphase 
motors. 

Split-Phase Motors 


This type of motor was the first to 
be developed as a small constant-speed 
a.c. motor. With the rotor at stand- 
still and the main or running winding 
connected to the line, there is no 
tendency for the motor to start. This 
is indicated by curve A in Fig. 1. 

An auxiliary winding is associated 
with the main winding both as to the 
mechanical location and_ electrical 
characteristics, so that when the two 
windings are connected to the same 
source of single-phase power a rotat- 
ing field is produced in the motor. 

This is an imperfect rotating field 
as compared with a polyphase motor, 
and for that reason much’more start- 
ing current is required to obtain a 
given starting torque than is required 
for a polyphase motor. 

In a split-phase motor, the auxiliary 
winding is usually made of fine wire 
in order to get the proper electrical 
characteristics. This winding cannot 


Describes Motors 


Ralph Ehrenfeld, manager of 
Westinghouse’s small motor engi- 
neering department. 


be permitted to be connected to the 
line for an appreciable length of time 
as it will burn out. 

The speed-torque characteristics of 
these combined windings are shown 
by curve B in Fig. 1. A switch is 
connected in the siarting-winding cir- 
cuit so that at a predetermined speed, 
the starting winding is opened and the 
motor continues to run with a speed- 
torque curve as indicated by curve A. 


Repulsion-Start Induction Motors 


As stated before, the speed-torque 
characteristic of this motor with its 
running connection is the same as 
that of the split-phase motor. Such a 
curve is indicated as curve C in Fig. 2, 
which is practically identical to curve 
A in Fig. 1. 

However, in the case of the repul- 
sion-start induction motor, an entirely 


1/6 Horse Power Century Type 
RS Repulsion Start Induction 


Single Phase, 60 Cycle 1750 
R.P.M. Motor 


LOOK BACK on Century’s long record of 
proved performance—and you will look 
ahead with confidence in the ability of Cen- 
tury Motors to help maintain the continuous 
satisfaction of your users. 


SINCE 1914, every requirement of Oil 
Burner, Electric Refrigerator, Pump and 
similar installations has always been met and 
often exceeded by Century Single Phase 
Motors. 


by looking back 


SINCE 1924, at least one year’s continuous 
24-hour-per day operation—without reoiling 
—has been assured by the Century Wool 
Yarn System of Lubrication, standard on all 
1 horse péwer and smaller motors. 


NOW, LOOK AHEAD to your most valu- 


able 


MOTORS 


asset—continuous 


user satisfaction. 


Investigate Century Motors! Call on Century 


Single Phase Repulsion Start Induc- 
tion, Brush Lifting and Brush Rid- 
ing Types—Capacitor—Split Phase— 
Polyphase—Direct Current—Standard 
Foot, Cushion or Flange Mounting. 


for Engineering Service on any motor appli- 
cation problem. 


CENTURY ELECTRIC COMPANY 
1806 Pine Street - - - 
Offices and Stock Points in Principal Cities 


St. Louis, Mo. 


Characteristics of Small Motors 
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Fig. 2 showing repulsion-start induction run motor speed-torque curves. 


different principle is used to obtain 
the necessary starting torque and the 
pull-in torque to get the motor up to 
speed. 

There is but one winding on the 
stator, which corresponds to the main 
winding in the split-phase motor. 
While the rotor of the split-phase 
motor is of the squirrel-cage type, the 
rotor of the repulsion-start induction 
motor has a winding connected to a 
commutator and is in every way quite 
similar to a dc. motor armature. 


Power to Stator Winding 


Both during starting and during 
running, power is supplied to the 
stator winding only. During the start- 
ing period, current is induced in the 
armature winding, and flows from the 
commutator through the connection 
which short circuits the two brushes. 

These brushes are so located that 
the magnetic field produced by the 
rotor current and the inter-action of 
the armature current and main field 
produce a strong force tending to 
rotate the armature. This type of 
motor is very effective from the stand- 
point of producing a high-starting tor- 
que with a relatively low-starting cur- 
rent. 

While the motor is connected for 
this condition, it has a varying speed 
torque characteristic; that is, its speed 
changes materially with changes in 
load. This makes it necessary to 
change the connections in the motor 
so that under normal running condi- 
tions it becomes an induction motor of 
the usual type. 


Short-Circuit Commutator 


This change in connection is ob- 
tained by short-circuiting the commu- 
tator at a predetermined speed as indi- 
cated on curves C and D. When the 
commutator is_ short-circuited, the 
rotor winding is then equivalent to the 
squirrel-cage winding in the _ split- 
phase motor. 


There is another type of motor 
known as repulsion-induction motor, 
which has a single-speed torque curve 
which might be considered as a com- 
bination of curves C and D. 


In addition to the winding on the 
rotor which is connected to the com- 
mutator, there is an additional squirrel- 
cage winding underneath the wire 
winding. The commutator is not short- 
circuited during running and current 
is carried in the brushes continuously. 


This type of motor has a varying 
speed-torque characteristic, but the 
change in speed for change in load is 
not nearly so great as indicated by 
curve D. 


ENGINEER SUGGESTS 
WETTING OF ROOFS 
TO CUT DOWN LOAD 


NEW YORK CITY—To reduce the 
refrigerating load on cold storage 
houses during the summer, C. H. 
Herter suggested wetting the roof sur- 
face, in the Feb. 17 meeting of the 
local section, National Association of 
Practical Refrigerating Engineers. The 
wetted roof idea also has some applica- 
tion in reducing the refrigeration re- 
quirements of air-conditioned build- 
ings, he believes. 

A perforated water pipe can be in- 
stalled along the ridge or high points 
of a flat roof so as to keep the roof 
wet with a thin film of water, he ex- 
plained, the water depressing the sur- 
face temperature of the roof exposed 
to the hot sun, 


Reduce Surface Temperature 


The evaporating effect of the wet 
surface will reduce the surface tem- 
perature five or more degrees below 
that of the atmosphere, diminishing the 
heat inflow proportionally. Each gallon 
of water evaporated will perform about 
60 Ibs. of ice melting effect, he stated. 

In a discussion of free flow in am- 
monia evaporator pipes, H. C. Guild of 
the Byers Pipe Co. advocated the use 
of vertical headers instead of long zig- 
zag coils which impede the escape of 
suction vapor. 


Kold Kan Freezing Method 


As an illustration of modern refrig- 
eration practice, Mr. Herter told how 
Kold Kans are re-frozen by the Walt- 
ham system. It takes from 24 to 30 
hours to re-freeze the 10-lb. triangular 
cans on shelves on direct-expansion 
1%-in. pipes in an ice cream hardening 
room at -20° F., but by creating a 
brine fog (“Z” process) in the room, 
the freezing can be done in six hours. 

Since ordinary brines would corrode 
the cans and coils, Mr. Herter reported 
that a new brine (Reinhartin) is used. 
This new brine is suitable for all 
ordinary brine applications, he de- 
clared, and in addition can be used to 
fill the Kold Hold cans or congealing 
tanks, as any freezing point down to 
-60° F. can be attained. 


Executives Enroll in Air 
Conditioning School 


NEW BRUNSWICK, N. J.—Repre- 
sentatives from more than one-third of 
the states of the Union, and the Do- 
minion of Canada have enrolled in the 
home correspondence study course in 
air conditioning, announced about two 
months ago by University Extension 
Division of Rutgers university (state 
university of New Jersey). 

The student body in the course now 
includes utility presidents, college pro- 
fessions, engineers, technical consult- 
ants, commercial leaders, plant super- 
intendents, and various technical men. 


PATENT SERVICE OFFERS 
BUSINESS INFORMATION 


WASHINGTON, D. C.—Patent & 
Technical Information Service has just 
instituted a new service for manufac- 
turers and research engineers, which 
will provide technical information on 
current industrial problems. The new 
service includes patent and trademark 
searches, abstracts, reports, etc., ac- 
cording to E. Drew, director. 
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NEWS 


that IS 
NEWS 


A Thermostatic Expansion 
Valve that Regulates 
Perfectly in Cold 
Temperatures 


Regardless of how cold the valve 


= due to expansion of the re- 
igerant or to being installed in a 
low temperature room or box—EVEN 
IF THE VALVE COMPETELY FROSTS 
OVER—the control ALWAYS resides 
in the remote bulb and uniform regula- 
tion results. 


Name 


This new Type NR Thermostatic Expan- ANY TEMPERATURE. Try it. 
SEND IN THIS COUPON FOR A DESCRIPTIVE BULLETIN 


sion Valve for methyl chloride, F-12 
and sulphur dioxide is Alco Valve 
Company's latest achievement. It is 
LOW IN PRICE, COMPACT, LIGHT 
WEIGHT and can be installed in ANY 
POSITION, ANY LOCATION, and in 


Firm Name 


Address 


City & State 


ALCO VALVE COMPANY, INC. 
2629 Big Bend Blvd., St. Louis, Missouri 
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ELECTRIC REFRIGERATION NEWS, MARCH 1, 1933 


BUYER’S GUIDE 


MANUFACTURERS SPECIALIZING IN SERVICE 
TO THE REFRIGERATION INDUSTRY 


se ee The 
PEERLESS THERMAL 


EXPANSION VALVE 
(Pat. No. 1870090, Others Pending) 
For use with Methyl Chloride 
and Sulphur Dioxide 


The perfect thermostatic valve. The con- 
trol always resides in the bulb due to the 
patented Peerless warming method. The 
PEERLESS will eliminate your expansion 
valve troubles. 

List Price, $13.50. Write for bulletin. 


PEERLESS ICE MACHINE CO., 515 W. 35th St., Chicago, Ill. 


A NEW FIN COIL 
by PEERLESS 


Wedge-locked and edge-locked aluminum fins on 
tinned copper tubing for methyl chloride, sulphur 
- dioxide, F-12, etc..—aluminum tubing for ammonia. 


Absolute Metal to Metal Contact. 


A Superior Coil in which Soldered Return Bends have 
been eliminated. 


Priced to meet 1933 conditions. 
Write—Wire for Catalog. 


PEERLESS ICE MACHINE CO., 515 W. 35th St., Chicago, Il. 


REFRIGERATION SUPPLIES 


We carry a complete stock of 


EVERYTHING IN REFRIGERATION 
including 


**PENN”’ CONTROLS and WATER REGULATORS 


Save money, time and work—Buy everything from one source 


MELCHIOR, ARMSTRONG, DESSAU CO. 


116 Broad St., New York 1135 Callowhill St., Philadelphia 


ROME 
EVAPORATORS 


Highest Efficiency 
With Smallest Number 
of Joints 


Rome-Turney Radiator Co. 
Rome, N.Y. 


Makers of Rome Condensers and 
Helical Finned Tubing 


WE STOCK 
for Many Standard Makes 


GASKETS 
COPPER TUBE 
BRASS FITTINGS 


FLAPPER BLADES 
PISTON DISCS 
PISTON RINGS 


FLOAT VALVES NEEDLES 
Or Will Make from Sample 
COMMERCIAL DRY EXPANSION EVAPORATORS DOMESTIC 


ICELESS REFRIGERATION ACCESSORIES COMPANY 


2401-15 Chestnut Street Philadelphia, Penna. 


, DON’T Carry the Load! 
ara 


THE BALANCE TRUCK 
will carry it with no strain on your 
arms. Makes an easy job of handling 
refrigerators, heavy boxes, crates, 
stoves, etc. Padded nose piece has 
instant, exact adjustment. 


Write for details 


Self-Lifting Piano Truck Co. 
Findlay, Ohio 


Manufacturers of the Caster X-70 
Refrigerator Trucks 


THE GREAT SAHARA 


ANHYDROUS 


oN Ae DRIER than ANY ANALYZED 
| -_- SULPHUR DIOXIDE 


ANSUL CHEMICAL COMPANY MARINETTE* WIS 


Sealing Display Case Glasses 

No. 1089 (Manufacturer, Indiana)— 
“Where can we secure information 
about the various materials used in 
display cases to remove moisture from 
the space between the plate glasses? 
There are several different chemicals 
used, most of them being placed in 
small metal containers between the 
glasses.” 

Answer—The February issue of 
REFRIGERATED Foop NEws gives methods 
used by the various display case manu- 
facturers to remove this moisture. 
The chemical method employs a metal 
cartridge to hold the dehydrating 
chemical, which may be either Silica 
Gel or calcium chloride. 

For information on Silica Gel, com- 
municate with the Silica Gel Corp., 
1800 Baltimore Trust building, Balti- 
more, Md. For information on the 
calcium chloride method, write to the 
Dow Chemical Co., Midland, Mich. 

Metal cartridge containers to hold 
the dehydrating chemical may be pur- 
chased from Imperial Brass Mfg. Co., 
1200 W. Harrison St., Chicago, IIl., or 
Kerotest Mfg. Co., 2525 Liberty Ave., 
Pittsburgh, Pa. 


Rubber Gaskets 

No. 1090 (Distributor, New Jersey)— 
“About two months ago we saw an 
advertisement of a manufacturer of 
rubber gaskets for refrigerators. Please 
send us the name of this concern, as 
we are desirous of obtaining prices.” 

Answer—Rubber gaskets have re- 
cently been advertised in ELEctTrIc 
REFRIGERATION NEWS by two companies: 
Aetna Rubber Co., 4710 State Road, 
Ashtabula, Ohio, and Miller Rubber 
Products Co., South High St., Akron, 
Ohio. 


Bentz Engineering Corp. 


Ne. 1091. (Manufacturer, Pennsyl- 
vania)—“Kindly advise us the name 
of the company which took over the 
Bentz Engineering Corp., formerly of 
Newark, N. J., which manufactured air 
conditioners.” 


Artificial Foods 


No. 1092 (Distributor, Pennsylvania) 
—Can you furnish us with the names 
of several sources of supply cf arti- 
ficial foods for use in displaying elec- 
tric refrigerators.” 

Answer—See page 362 of the REFric- 


ERATION DIRECTORY and MARKET DATA 
Book. 
Welsbach Refrigerant 
No. 1093 (Distributor, Chicago)— 


“Kindly advise us what refrigerant is 
used in the Welsbach electric refrig- 
erator.” 

Answer—Ethyl] chloride. 


Tube Benders 


No. 1094 (Service Company, North 
Carolina)—“We would like to secure 
the name of a manufacturer of tube 
benders to be used by service men in 
making short bends in copper tubing.” 

Answer—Imperial Brass Mfg. Co., 
1200 W. Harrison St., Chicago, IIl. 


1932 Sales by Months 


No. 1095 (Advertising Agency, Cin- 
cinnati)—“‘We are anxious to secure 
an estimate of the number of house- 
hold electric refrigerators sold each 
month during 1932.” 

Answer — All. available statistics 
through September, 1932, are published 
in the REFRIGERATION DiREcTOoRY and 
Market Data Book. Monthly figures 
since September have been published, 
as released, in ELECTRIC REFRIGERATION 
NEws. 


Installment Sales Contracts 


No. 1096 (Refrigeration Distributor, 
Pennsylvania)—“Where can we _ ob- 
tain additional information about the 
‘Resume of Title Retaining and Per- 
sonal Property Lien Instruments Used 
in the United States for Retail Install- 
ment Sales’, published in the Feb. 8 
issue of the News?” 

Answer—Communicate with Com- 
mercial Credit Co., Baltimore, Md. 


Oil and Gas Refrigerators 


No. 1097 (Dealer, Pennsylvania)— 
“Kindly send us a list of all manufac- 
turers of oil- and gas-burning refriger- 
ators now on the market.” 

Answer — Oil-burning refrigerators 
are made by Gibson Electric Refriger- 
ator Co., Greenville, Mich., and Per- 
fection Stove Co., 7609 Platt Ave., 
Cleveland, Ohio. Gas-burning refriger- 
ators are sold by Electrolux Sales, Inc., 
Evansville, Ind., and Faraday Refrig- 
erator Corp., Dayton, Ohio. 


Specifications 


No. 1098 (Finance Company, Miss- 
ouri)—“We would like to obtain com- 


| parative data showing the net shelf 


area, net cubic capacity, finish, length 
of guarantee, and list prices for the 
various electric refrigerators manu- 
factured in this’ country.” 

Answer—See the specification sec- 
tion of the REFRIGERATION Directory and 
MarKeET Data Book. Revised data will 


be published in the “Specifications 


Issue” of ELEcTRIC REFRIGERATION NEWS, 
March 22. 


Truck Refrigeration Systems 

No. 1099 (Jobbers, Connecticut)— 
“Please advise us of manufacturers 
who can furnish electric refrigeration 
systems for motor trucks.” 

Answer—Brunner Mfg. Co., Utica, 
N. Y.; Copeland Products, Inc., Mt. 
Clemens, Mich.; Frigidaire Corp., Day- 
ton, Ohio; Kelvinator Corp., Detroit, 
Mich.; Kold-Hold Mfg. Co., Capital 
Bank Tower, Lansing, Mich.; Servel, 
Inc., Evansville, Ind.; and Universal 
Cooler Corp., 7424 Melville Ave., De- 
troit, Mich. 


FINANCIAL 


STATEMENTS 


General Electric Co. 


NEW YORK CITY—General Elec- 
tric Co. has declared regular quarterly 
dividends of 10 cents on the com- 
mon stock and 15 cents on the special 
issue, both payable April 25 to stock of 
record March 10. 


Westinghouse Electric & Mfg. Co. 


NEW YORK CITY—A net loss of 
$8,903,540 after taxes, depreciation, 
foreign exchange losses, and other 
charges, has been reported by the 
Westinghouse Electric & Mfg. Co. for 
1932. 

This compares with a net loss of, 
$3,655,660 for the year 1931. 


2 Commercial Sales 


Made by Cole, Inc. 


NEW YORK CITY—-Two General 
Electric conditioned-air commercial 
refrigeration installations were made 
last week by Rex Cole, Inc., New York 
G. E. distributor. 

The Huntington hospital, Hunting- 
ton, L. I., purchased four commercial 
refrigerators and G. E. compressors. 
Sale was made by S. Arne Larrson, 
Cole commercial salesman. 

A. B. Salto, commercial salesman in 
charge of marine installations, sold 
two special commerciai refrigerators 
for use on the Grace Line ships SS 
Santa Maria and SS Santa Barbara. 


YORK REPRESENTATIVE FROM 
AFRICA VISITS FACTORY 


YORK, Pa.—J. Henderson Smart, 
South Africa representative of the 
York Ice Machinery Corp., has been 
conferring here with company officials 
on sales plans, engineering develop- 
ments, and other phases of refrigera- 
tion work. 

Mr. Smart reports that South Afri- 
can exports of foodstuffs have grown 
rapidly in the last few years, and that 
large quantities of fruit, beef, mutton, 
poultry, eggs, and cheese are being 
produced and shipped to England. 

Accompanied by his wife, Mr. Smart 
has been visiting some of the large in- 
stallations made by York in the past 
few years. 


TWO UTILITY FIRMS PLAN 
COOLER CAMPAIGNS 


DETROIT—The Georgia Power Co., 
with headquarters at Atlanta, and the 
Public Service Co. of New Jersey, with 
main offices at Newark, are planning 
early spring campaigns on Kelvinator 
water coolers. 

The Georgia Power Co. will start its 
sales drive on March 15 and the ac- 
tivity will be continued until Aug. 31. 
Wedon Barr of the utility’s refrigera- 
tion division will direct the campaign. 

F. D. Pembieton will conduct the 
water cooler campaign for the Public 
Service Co. of New Jersey. 


REFRIGERATORS SHOWN BY 
BINGHAMTON DEALERS 


BINGHAMTON, } N. Y.—Electrie re- 
frigeration was a feature of a cooper- 
ative show held here from Jan. 28 to 
Feb. 4, in which Binghamton electric 
appliance dealers for the first time 
joined forces with local automobile 
dealers. 

Last year the show, then strictly an 
automobile exhibit, drew 4,212 paid ad- 
missions, while this vear the paid ad- 
missions numbered 17,118. 

One of the show’s attractions was 
the daily demonstration of cold cook- 
ery by Ruth Emmons Carman, home 
service director of the southern New 
York group of the Associated Gas & 
Electric System. 


G. E. UNITS ORDERED FOR 
WELLESLEY COLLEGE 


WELLESLEY, Mass.—Wellesley col- 
lege has installed General Electric re- 
frigeration in its new dormitory, Mun- 
ger Hall. Two G. E. conditioned-air 
machines and an ice cream cabinet 
were installed by Walter Wells, G. E. 
dealer here for Gentsch & tie 


Inc., Boston distributor. 


PAYMENT in advance is required for 
advertising in this column. 

RATES: Fifty words or less, one inser- 
tion $2.00, additional words four cents 
each. Three insertions $5.00, additional 
words ten cents each. 


POSITIONS AVAILABLE 


GOOD opportunity for young sales engi- 
neer in Commercial Department of Gen- 
eral Electric Refrigerator Distributor in 
Southern New England. Factory trained 


man preferred. State experience, age, and. 


salary expected, also give references. Box 
550. 


EQUIPMENT WANTED 


WANTED WATER COOLERS. I can rent 
on a two-year contract basis 100 water. 
coolers—bottle type—this spring. 
like to hear from manufacturer willing to 
work with me. Answer giving full descrip- 
tion of your product. Automatic Refriger- 
ation Service Co., 308 10th N. W., Wash- 
ington, D. C. 


WE WILL BUY your surplus stock of 
REFRIGERATORS, providing they are 
new and in original crates. Also repos- 
sessed refrigerators in good condition. We 
are particularly interested in four and five 
cubic foot boxes, and will pay cash for all 
purchases. A. B. C. Refrigerator Service, 
Inc., 1755 Jerome Ave., Bronx, N. Y. 
Phone Foundation 8-3800. 


INDEPENDENT SERVICE COMPANIES 


CHICAGO, ILL., and ALL SUBURBS. Re- 
frigeration service, installation, mainten- 
ance. All makes—One of the oldest inde- 
pendent service organizations in Chicago 
with competent staff of thoroughly trained 
men. Financially sound. Inquiries invited 
from mfrs. and distributors. Refrigeration 
Maintenance Corp., 365 E. Illinois St., Chi- 
cago, Ill. Phone Superior 2685-86-87. 
Manufacturers — Distributors—Commercial, 
domestic installation and service in Camden 
—Burlington—Gloucester Counties. Gordon 
& Melick, 780 Wright Ave., Camden, N. J. 
CALL AL HENDERSON for service on all 
makes of Refrigeration Equipment. SEsti- 
mate gladly given. Phone 3-1717, 102 So. 
Lewis, Tulsa, Oklahoma. 

WE SERVICE all makes of refrigerators 
and carry supplies for servicemen and 
dealers. The Key Shop, G. W. Perrine, 
Prop., 924 Grant St., Springfield, Ohio. 


_———— 


Testing Laboratory 
For refrigerators ~ 
and refrigerating equipment 


George B. Bright Co. 


Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


SULPHUR 
DIOXIDE 


VIRGINIA SMELTING CO. 
WEST NORFOLK, VA. 


How to 


save money on 
Motor, Transmission, 

rank, Eccentric and Com- 
pressor Shafts: Send us your 
blue prints, we will send you our 
prices. Write today. 

MODERN MACHINE WORKS 
156 N. Milw. St. Milwaukee, Wis. 
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